












































 

 

WILLIAMSTOWNWILLIAMSTOWNWILLIAMSTOWNWILLIAMSTOWN    MASTER PLANMASTER PLANMASTER PLANMASTER PLAN    
GOALS AND OBJECTIVESGOALS AND OBJECTIVESGOALS AND OBJECTIVESGOALS AND OBJECTIVES        

February February February February 2012201220122012    
    

The Importance of GoalsThe Importance of GoalsThe Importance of GoalsThe Importance of Goals    
    
The Williamstown Master Plan is designed to provide policy direction for the city of 
Williamstown on issues of growth, development and preservation based on the values of 
the community.  The goals of this plan describe the vision that the citizens created during 
the listening and design session.  Each of these goals is interrelated to each other and is 
designed to be implemented simultaneously. 
 

1.1.1.1. ECONOMIC DEVELOPMENT ECONOMIC DEVELOPMENT ECONOMIC DEVELOPMENT ECONOMIC DEVELOPMENT      

GOAL:  GOAL:  GOAL:  GOAL:  Foster a strong and diverse economy which provides a full range of employment Foster a strong and diverse economy which provides a full range of employment Foster a strong and diverse economy which provides a full range of employment Foster a strong and diverse economy which provides a full range of employment 
andandandand    economic choices for individuals and families in all parts of the city.economic choices for individuals and families in all parts of the city.economic choices for individuals and families in all parts of the city.economic choices for individuals and families in all parts of the city.    

1.1 Downtown Character and Identity 1.1 Downtown Character and Identity 1.1 Downtown Character and Identity 1.1 Downtown Character and Identity     
Reestablish downtown Williamstown as the economic heart of the city.  
    
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. Encourage cooperative efforts by downtown businesses to define and enhance the 
character and identity of downtown. 

B.B.B.B. Plan for and implement downtown-wide infrastructure improvements for such things as 
sidewalks, storm sewers, sanitary sewers, and water lines.   

C.C.C.C. Plan for and implement amenity improvements such as landscaping, signage, and public 
art.  

D.D.D.D. Promote voluntary improvements to the physical environment within downtown that are 
attractive to customers and visitors. 

E.E.E.E. Develop a downtown business association to provide mutual support for advertising, 
common business hours, and customer support: manage downtown like a mall.  

F.F.F.F. Support public and private improvements and maintenance actions which help enhance 
downtown’s identity and provide a safe and attractive physical environment. 

G.G.G.G. Consider incentives, such as a special financing district, special electric rates, and tax-
reduction programs for businesses that locate within the downtown area. 



H.H.H.H. Establish a marketing program for downtown to ensure that residents and visitors are 
aware of what downtown Williamstown has to offer. 

I.I.I.I. Identify the types of land uses, such as office, retail and limited residential that would be 
beneficial for the downtown area. 

J.J.J.J. Establish design guidelines, such as façade criteria and building maintenance that would 
ensure the compatibility of new development or redevelopment. 

 
1.2 Urban Development and Revitalization1.2 Urban Development and Revitalization1.2 Urban Development and Revitalization1.2 Urban Development and Revitalization    
Encourage investment in the development, redevelopment, rehabilitation and adaptive reuse of 
urban land and buildings for employment and housing opportunities. 
    
ObjectivesObjectivesObjectivesObjectives: 

A.A.A.A. Ensure that there are sufficient inventories of commercially and industrially-zoned, 
buildable land supplied with adequate levels of public and transportation services. 

B.B.B.B. Support programs and policies which serve to maintain downtown Williamstown as the 
city’s cultural, business, and governmental center.  

C.C.C.C. Retain industrial zones and maximize use of infrastructure and intermodal transportation 
linkages with and within these areas. 

D.D.D.D. Provide for a diversity of housing types and price ranges to meet the varied needs of 
Williamstown citizens, including market, moderate and low income housing. 

E.E.E.E. Define and develop Williamstown’s cultural, historic, recreational, educational and 
environmental assets as important marketing and image-building tools of the city’s 
business districts and neighborhoods. 

F.F.F.F. Recognize and support environmental conservation and enhancement activities for their 
contribution to the local economy and quality of life for residents, workers and wildlife in 
the city. 

 
1.3 Busi1.3 Busi1.3 Busi1.3 Business Developmentness Developmentness Developmentness Development    
Sustain and support business development activities to retain, expand and recruit businesses. 
    
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. Develop incentives for businesses to locate and stay in community designated target 
areas, such as downtown and the Barnes Road corridor. 

B.B.B.B. Encourage the attraction and retention of locally-owned businesses. 
C.C.C.C. Work diligently to retain existing business and help them expand.  
D.D.D.D. Work to attract or create a grocery store within the city limits. 
E.E.E.E. Work to create and promote agri-tourism, heritage tourism, and ecotourism initiatives, and 

to develop mutually supporting businesses as well. 
F.F.F.F. Advocate with the other cities within Grant County and the county government itself to 

consider economic concerns in their land use and transportation planning activities. 
G.G.G.G. Ensure citizen involvement in the policy development and decision making process on 

publicly funded economic development projects and activities. 



H.H.H.H. Promote the development of small business enterprises, including home occupations, to 
maintain a diverse economy with appeal to households of all income levels. 

I.I.I.I. Encourage and allow farm-related business in all zones.  Revise the zoning ordinance to 
ensure compatibility of uses in residential areas.   

J.J.J.J. Build public support for the county’s farms and farmers and promote, protect and assist 
agriculture as a functional sector of the local economy.  

K.K.K.K. Strive to use local businesses first whenever possible in city government operations. 
    
1.4 Infrastructure Development1.4 Infrastructure Development1.4 Infrastructure Development1.4 Infrastructure Development    
Promote public and private investments in public infrastructure to foster economic development.  
    
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. Conduct a    yearly    system-wide review of the city water and sewer services to ensure 
efficient functioning and planning for future needs.  

B.B.B.B. Work with the Kentucky Transportation Cabinet to ensure that highway planning reflects 
the needs of the community.  Advocate for all highway and road improvements vital to the 
community.  

C.C.C.C. Ensure that community service bureaus consider the economic development policies of this 
Comprehensive Plan in capital budgeting. 

D.D.D.D. Facilitate the development of attractions that will generate new investment, spending and 
tourism. 

E.E.E.E. Build public and private partnerships to link public infrastructure development to other 
development plans. 

F.F.F.F. Use public investment as a catalyst to foster private development, primarily in downtown.  
 
1.51.51.51.5    Barnes Road Medical and Technology Corridor Barnes Road Medical and Technology Corridor Barnes Road Medical and Technology Corridor Barnes Road Medical and Technology Corridor  
Establish a Med Tech Corridor along Barnes Road from the railroad tracks to the I-75 
interchange.  
    
ObjectivesObjectivesObjectivesObjectives: 

A.A.A.A. Undertake collaborative efforts and develop economic development strategies that foster 
and encourage the establishment and growth of the biomedical, bioscience, and 
bioengineering industries in Williamstown, especially within the Barnes Road Med Tech 
corridor. 

B.B.B.B. Encourage the development of a broad range of business and education activities in the 
Med Tech Corridor that will complement and support the corridor. 

C.C.C.C. Support expansion of Northern Kentucky University in the community and work to attract a 
Gateway Community and Technical College campus within the corridor.  

D.D.D.D. Encourage Williamstown’s academic and medical institutions to continue working 
collaboratively. 

E.E.E.E. Support local, state, and federal efforts to provide and improve educational opportunities. 
    

    



1.1.1.1.6666    TourismTourismTourismTourism----RRRRelated elated elated elated DDDDevelopment evelopment evelopment evelopment     

Expand and enhance tourism-related infrastructure.  

Objectives:Objectives:Objectives:Objectives: 

A.A.A.A. Develop an overall strategy to get the most out of economic impact from tourist visits into 
the city.  

B.B.B.B. Consider the establishment of a tourist/visitor welcome center. 
C.C.C.C. Consider the creation of a resort at Williamstown Lake.  
D.D.D.D. Use land-use planning to restrict high intensity tourist attractions to areas within the I-75 

interchanges.   
E.E.E.E. Create a tourism services planning category with associated zoning classification. 
F.F.F.F. Develop a wayfinding system – a series of signs that are used to direct visitors around the 

city. 
G.G.G.G. Update visitor’s map.  

 

2.2.2.2. QUALITY OF LIFEQUALITY OF LIFEQUALITY OF LIFEQUALITY OF LIFE    

GOAL:   Preserve, enhance and promote small town character and appearanceGOAL:   Preserve, enhance and promote small town character and appearanceGOAL:   Preserve, enhance and promote small town character and appearanceGOAL:   Preserve, enhance and promote small town character and appearance....    
    
2.1 City2.1 City2.1 City2.1 City    Growth Growth Growth Growth     
Land use should reflect historic patterns and existing physical conditions. 
 
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. Manage growth in the city to ensure that development occurs at an appropriate scale, 
style, and pace, and in locations that are suitable for the type of development being 
proposed.  

B.B.B.B. Ensure new development is reasonably compatible with adjacent land uses.  
C.C.C.C. Encourage non-traditional styles of development, such as cluster development and 

conservation subdivisions, in order to foster efficient use of land, respect the physical 
environment, and transportation facilities.  

D.D.D.D. Encourage local business growth in downtown and adjacent areas.  
E.E.E.E. Support the adaptive reuse and redevelopment of existing vacant buildings in downtown.  
F.F.F.F. Promote walkability and reasonable connections to the downtown Williamstown core.  

2.2 Community S2.2 Community S2.2 Community S2.2 Community Spiritpiritpiritpirit    
Promote and create community gatherings, social interaction and areas that bring people 
together. 
    
ObjectivesObjectivesObjectivesObjectives::::    

A.A.A.A. Build upon the success of existing festivals and celebrations that are held in Williamstown 
including: 

a. Williamstown Derby Day – First Saturday in May 
b. Marigold Day – Third Saturday in September 



c. Santa’s Wonderland:  A Day of the Children of Grant County – First Saturday in 
December    

B.B.B.B. Continue participation and support of countywide  fairs and festivals including:    
a. Kentucky Horse Heritage Days – First full week of September    
b. Grant County Fair – First full week of July    

C.C.C.C. Consider the development of park-related festivals and celebrations    

    
2.32.32.32.3            CCCCommunity Appearance ommunity Appearance ommunity Appearance ommunity Appearance     
Create more appealing city gateways and corridors as well as improve the overall appearance of 
the city. 
 
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. Critical areas of the town including gateways such as the interstate interchanges/exits, 
Barnes Road, Main Street, and KY 36 should be revitalized to add to the image of the 
community.  

B.B.B.B. Protect and control the aesthetic character of the downtown core along Main Street and 
all of U.S. 25 with appropriate architectural, landscaping and setback standards and 
manage the size and scale of commercial development in a manner that is in keeping with 
the character of the surrounding area.  

C.C.C.C. Create gateways at principal entry points into the city and develop a design theme that is 
used throughout the community to create a sense of unity, identity, and cohesion for both 
residents and visitors. 

D.D.D.D. Encourage public/private participation and cooperation in beautification efforts. Explore 
assistance that may be available from private/volunteer groups to contribute to urban 
design-related projects and to help maintain enhanced public areas (e.g., street medians, 
small landscaped areas, trails, sidewalks, and pedestrian areas). 

a. Encourage and incorporate efforts of “Connect to Care” and “Fitness For Life 
Across Grant County (FFLAG).” 

b. Build upon the initiatives of Vision 2015 within Williamstown utilizing the core 
group of volunteers and health professionals already in place. 

E.E.E.E. Increase enforcement of municipal codes and regulations pertaining to property. 
F.F.F.F. Maintenance, upkeep and appearance (e.g., mowing high grass and weeds, removal of 

clutter and inoperative vehicles, and other visual elements of the city). 
G.G.G.G. Consider requiring the creation and dedication of greenspace in new developments.    

 
2.4 2.4 2.4 2.4 HHHHistoric Preservationistoric Preservationistoric Preservationistoric Preservation        

Historic resources will be preserved, maintained, and reused to recognize and reinforce the 
historic character of Williamstown. 
 
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. Develop regional strategies to protect historic resources and cultural heritage. 
B.B.B.B. Promote reuse and rehabilitation of historic structures. 



C.C.C.C. Build public awareness and secure public support for historic resource preservation efforts. 
D.D.D.D. Develop incentives to encourage private involvement and investment in preserving and 

maintaining historic resources. 
 

3.3.3.3. LAND USE PLANNING LAND USE PLANNING LAND USE PLANNING LAND USE PLANNING         

GOAL:  GOAL:  GOAL:  GOAL:  Encourage the most desirable and efficient use of land while enhancing theEncourage the most desirable and efficient use of land while enhancing theEncourage the most desirable and efficient use of land while enhancing theEncourage the most desirable and efficient use of land while enhancing the    physical physical physical physical 
and economic environment of Williamstown.and economic environment of Williamstown.and economic environment of Williamstown.and economic environment of Williamstown.    
 
3.13.13.13.1 Conformity with Land Use MapConformity with Land Use MapConformity with Land Use MapConformity with Land Use Map    
    
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. New or amended uses of land shall be consistent with the Future Land Use designations as 
described in the land use element and as portrayed on the Grant County Future Land Use 
Map. The Future Land Use designations are intended to: a) coordinate land use with the 
natural environment, including soils, topography, and other resources; b) appropriately 
mix and distribute residential, commercial, industrial, recreation, public and mining land 
uses; and c) encourage an efficient pattern of development and inefficient growth.  

 
3.23.23.23.2 Land Use PrinciplesLand Use PrinciplesLand Use PrinciplesLand Use Principles    
    
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. Establish standards related to the development of nonresidential uses in order to ensure a 
positive visual perception of Williamstown along major thoroughfares, specifically 
Interstate Highway 75, U.S. Highway 25, Barnes Road, and KY 36. 

B.B.B.B. Establish land use policies to restrict high intensity tourist attractions to areas within the I-
75 interchanges.  Create a tourism services planning category with associated zoning 
classification.  

C.C.C.C. Create balanced land use patterns that reduce the need for commuting time between 
residential land uses and places of employment, shopping, and other public spaces 

D.D.D.D. Require new residential development to incorporate pedestrian access through the new 
development and to adjacent areas, wherever applicable. 

E.E.E.E. Insure that natural or steep slopes are subject to development only when the natural 
topography is not drastically altered or construction practices are done in a manner which 
will not create or promote drainage problems and wind or water erosion. 

F.F.F.F. Insure that proper measures are taken to reduce runoff and retain natural vegetation at 
construction sites. 

G.G.G.G. Require that large scale land uses involving considerable land modification submit 
detailed erosion control plans. 

H.H.H.H. Pursue road designs involving minimal amounts of land coverage and a minimal feasible 
disturbance to the soil. 

I.I.I.I. Discourage the sitting of land uses that are incompatible with adjacent land uses. 



J.J.J.J. Encourage Planned Unit Development (PUD) approaches to future residential, commercial 
and industrial development. 

K.K.K.K. Foster flexibility in the division of land and the siting of buildings, and other improvements 
to reduce new development’s impacts on environmentally sensitive areas. 

L.L.L.L. Ensure that the regulatory policies within the city’s zoning ordinance and related map are 
consistent with current community needs and desires. 

 

4.4.4.4.     HOUSING HOUSING HOUSING HOUSING  
    
GOAL: Enhance GOAL: Enhance GOAL: Enhance GOAL: Enhance WilliamstownWilliamstownWilliamstownWilliamstown’s’s’s’s    economic vitality and quality of life economic vitality and quality of life economic vitality and quality of life economic vitality and quality of life by providing housing of by providing housing of by providing housing of by providing housing of 
different types, tenures, density, sizes, costs, anddifferent types, tenures, density, sizes, costs, anddifferent types, tenures, density, sizes, costs, anddifferent types, tenures, density, sizes, costs, and    locations that locations that locations that locations that accommodate the needs, accommodate the needs, accommodate the needs, accommodate the needs, 
preferences, and financial capabilities ofpreferences, and financial capabilities ofpreferences, and financial capabilities ofpreferences, and financial capabilities of    current and future households.current and future households.current and future households.current and future households.    
    
4.1 Housing Availability4.1 Housing Availability4.1 Housing Availability4.1 Housing Availability    
Ensure that an adequate supply of housing is available to meet the needs, preferences, and 
financial capabilities of Williamstown’s households now and in the future. 
    
ObjectivesObjectivesObjectivesObjectives: 

A.A.A.A. Designate sufficient buildable land for residential development to accommodate 
Williamstown’s projected population growth.  

B.B.B.B. Consider the cumulative impact of regulations on the ability of housing developers to meet 
current and future housing demands. 

C.C.C.C. Encourage the efficient use of existing housing. 
D.D.D.D. Encourage the efficient use of infrastructure by focusing on well-designed new and 

redeveloped housing on vacant, infill, or underdeveloped land. 
E.E.E.E. Encourage housing design that supports the conservation, enhancement, and continued 

vitality of areas of the city with special scenic, historic, architectural or cultural value. 
F.F.F.F. Reduce non-regulatory barriers to the development of vacant residentially zoned sites. 
G.G.G.G. Ensure that the land use plan allows for varied types of residential development. 

    
4.4.4.4.2222    Housing SafetyHousing SafetyHousing SafetyHousing Safety    
Ensure a safe and healthy built environment and assist in the preservation of sound existing 
housing and the improvement of neighborhoods. 
    
ObjectivesObjectivesObjectivesObjectives: 

A.A.A.A. Ensure safe housing for Williamstown’s citizens of all income levels. 
B.B.B.B. Encourage the return of abandoned housing to useful and safe occupancy. 
C.C.C.C. Ensure the safety of the general public by requiring owners to repair substandard housing 

or as a last resort, demolish dangerous housing. 
 
    
    



4.4.4.4.3333    Housing QualityHousing QualityHousing QualityHousing Quality    
Encourage the development of housing that exceeds minimum construction standards. 
    
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. Promote housing that provides air quality, access to sunlight, and is well protected from 
noise and weather. 

B.B.B.B. Ensure that owners, managers, and residents of rental property improve the safety, 
durability, and livability of rental housing. 

C.C.C.C. Protect housing from excessive off-site impacts including pollution, noise, vibration, odors, 
and glare. 

D.D.D.D. Limit conflicts between existing business areas and housing caused by traffic and parking, 
noise, and signage. 

    
4.44.44.44.4    Housing DiversityHousing DiversityHousing DiversityHousing Diversity    
Promote creation of a range of housing types, prices, and rents to: a) create culturally and 
economically diverse neighborhoods; and b) allow those whose housing needs change to find 
housing that meets their needs within their existing community. 
    
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. Keep Williamstown inviting to households with children by ensuring through public and 
private action the availability of housing that meets their needs throughout the city. 

B.B.B.B. Support homeownership opportunities in new multi-dwelling housing by encouraging the 
creation of condominiums, cooperatives, mutual housing associations, and limited equity 
cooperatives. 

C.C.C.C. Accommodate a variety of housing types that are attractive and affordable to potential 
homebuyers at all income levels. 

D.D.D.D. Encourage the production of a range of housing types for the elderly and people with 
disabilities, including but not limited to independent living, assisted living, and skilled 
nursing care facilities. 

E.E.E.E. Support opportunities for renter households by providing a range of housing types, sizes, 
and rent levels throughout the city. 

    
4.54.54.54.5    Housing AffordabilityHousing AffordabilityHousing AffordabilityHousing Affordability    
Promote the development and preservation of quality housing that is affordable across the full 
spectrum of household incomes. 
    
    
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. Include strategies and actions that encourage the provision of housing affordable to all 
income levels in neighborhoods, community plans, and other area plans that pertain to 
housing. 

B.B.B.B. Ensure the availability of housing that meets the needs of all Williamstown households. 



C.C.C.C. Encourage the development and use of housing construction technologies that streamline 
the housing construction process, reduce development costs and environmental impacts, 
and produce sound and durable housing. 

D.D.D.D. Promote conservation programs and energy-efficient practices and programs that reduce 
housing operating costs for energy, sewer, and water usage. 

E.E.E.E. Pursue adequate financial resources to develop, maintain and preserve housing and 
housing assistance programs for households whose needs are not met by the housing 
market. 

F.F.F.F. Stimulate production of a variety of housing types that are affordable and responsive to 
the needs of low, moderate, and middle income households. 

G.G.G.G. Expand opportunities for first-time homebuyers. 
    
4.4.4.4.6666    Regulatory Costs and FeesRegulatory Costs and FeesRegulatory Costs and FeesRegulatory Costs and Fees    
Consider the impact of regulations and fees in the balance between housing affordability and 
other objectives such as environmental quality, urban design, maintenance of neighborhood 
character, and protection of public health, safety, and welfare. 
    
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. Improve housing affordability by imposing the lowest permit fee, or system development 
charge necessary to recover cost of city services delivered in a cost-effective manner. 

B.B.B.B. Achieve greater predictability in project decision timelines, outcomes, and costs. 
C.C.C.C. Allow reduced parking requirements for housing where the parking demand is low and 

impacts are kept to a minimum. 
 

5.5.5.5. ENVIRONMENT ENVIRONMENT ENVIRONMENT ENVIRONMENT     

GOAL:  To protect and enhance the quality of GOAL:  To protect and enhance the quality of GOAL:  To protect and enhance the quality of GOAL:  To protect and enhance the quality of the natural environment in Williamstown.the natural environment in Williamstown.the natural environment in Williamstown.the natural environment in Williamstown.    

5.15.15.15.1 Water QualityWater QualityWater QualityWater Quality  

Protect water quality in the Williamstown Lake watershed. 

    

ObjectivesObjectivesObjectivesObjectives::::    

A.A.A.A. Continue water quality monitoring in the Williamstown Lake watershed. 
B.B.B.B. Reduce soil erosion by requiring and enforcing erosion control measures during 

construction and requiring revegetation of disturbed areas.  
C.C.C.C. Require all new development in the watershed to be connected to sanitary sewer.  
D.D.D.D. Locate and protect wetlands in the watershed. 
 

 

 

 



5.25.25.25.2     Natural Environment Natural Environment Natural Environment Natural Environment     

Preserve and protect critical environmental resources, including agricultural soils, hydrology, open 
spaces, woodlands, and wildlife habitats. 
    
ObjectivesObjectivesObjectivesObjectives::::    

A.A.A.A. Improve and preserve the quality of waterways. 
B.B.B.B. Improve soil quality and stability through administration and enforcement of erosion 

control programs, cleanup activities, best management practices, and effective education. 
C.C.C.C. Establish riparian buffers and restore disturbed areas in the Williamstown Lake watershed. 
D.D.D.D. Provide public education about natural resources for students and the public-at-large.    
    

5.35.35.35.3     Urban Environment Urban Environment Urban Environment Urban Environment     

Minimize negative impact of urban development. 

    

ObjectivesObjectivesObjectivesObjectives::::    

A.A.A.A. Control the impacts of noise, odor, and light, litter, graffiti, junk cars, trash, and refuse in 
order to protect human health and the livability of the urban environment. 

B.B.B.B. Encourage only those uses within the 100-year floodplain that are enhanced or unharmed 
by flooding.  

C.C.C.C. Protect surface water resources by minimizing non-point source pollution from stormwater 
discharge. 

    

5.4 Efficiency5.4 Efficiency5.4 Efficiency5.4 Efficiency        

Reduce government operating costs.  
    
ObjectivesObjectivesObjectivesObjectives::::    

A.A.A.A. In order to reduce the financial investment in built infrastructure while controlling the 
environmental impacts that infrastructure can cause, explore opportunities to restore or 
productively use the functions that a healthy ecosystem can provide in conjunction with, or 
as a substitute for, built infrastructure. 

B.B.B.B. Reduce consumption of resources and promote conservation of energy, water and 
material resources among all sectors of the community, including city government. 

 

6.6.6.6. INFRASTRUCTURE INFRASTRUCTURE INFRASTRUCTURE INFRASTRUCTURE         

GOAL:  Provide for the orderly and efficient provision of urban services.GOAL:  Provide for the orderly and efficient provision of urban services.GOAL:  Provide for the orderly and efficient provision of urban services.GOAL:  Provide for the orderly and efficient provision of urban services.    

ObjectiveObjectiveObjectiveObjectivessss::::    
A.A.A.A. Ensure that there is adequate water and wastewater available to serve existing areas and 

new development by monitoring usage and capacity. 
B.B.B.B. Ensure water availability by proactively maintaining infrastructure systems. 
C.C.C.C. Expand sanitary sewer service to Williamstown Lake.     



D.D.D.D. Require new developments to provide adequate facilities such as sidewalks, storm water 
drainage, and urban utilities such as sewer, water, and fire protection. 

E.E.E.E.  Identify and promote energy-saving and more efficient utility technologies to promote 
environmental conservation and protection.    

 

7.7.7.7. TRANSPORTATION TRANSPORTATION TRANSPORTATION TRANSPORTATION         

    GOALGOALGOALGOAL: : : : Maintain a safe and efficient transportation network and provide Maintain a safe and efficient transportation network and provide Maintain a safe and efficient transportation network and provide Maintain a safe and efficient transportation network and provide a range of a range of a range of a range of 

transportation transportation transportation transportation alternatives. alternatives. alternatives. alternatives.     

7.17.17.17.1 Streets and RoadsStreets and RoadsStreets and RoadsStreets and Roads    

Objectives: Objectives: Objectives: Objectives:     
A.A.A.A. Road improvements are recommended for the following roads:  

a. U.S. 25 South/Main Street to I-75 S Interchange - Roundabout 
b. Barnes Road/U.S. 25 North/RR Crossing Roundabout 

B.B.B.B. Work closely with the Kentucky Transportation Cabinet and other governments in Grant 
County to ensure the vital improvements to state roads are included in the state’s Six-Year 
Road Plan. 

C.C.C.C. All rights-of-way in new developments should be dedicated to the city for public use.   
D.D.D.D. Control the creation of new driving hazards by developing access, parking, setback, and 

road standards which can be used by the city to evaluate new subdivisions and 
developments. 

E.E.E.E. Provide transportation infrastructure and services in a cost-effective and efficient manner, 
making the best use of available resources. 

F.F.F.F. Provide for the protection of existing and future rights-of-way from building encroachment. 

 
7.27.27.27.2 Walking and Biking Walking and Biking Walking and Biking Walking and Biking     

Provide a safe and inviting alternative to driving. 
    
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. Support the designation of bike lanes where feasible in the city and promote these and 
other highway-based routes and tours as a means of alternative transportation and a 
method of tourism promotion.  

B.B.B.B. All new developments should have sidewalks on both sides of public streets. 
C.C.C.C. Repair existing sidewalks in the city.  
D.D.D.D. Develop a trail plan throughout the city.  
E.E.E.E. Use sidewalks to connect isolated developments.  

 

 

 



8.8.8.8.     COMMUNITYCOMMUNITYCOMMUNITYCOMMUNITY    FACILITIES FACILITIES FACILITIES FACILITIES         

GOALGOALGOALGOAL: To plan and provide for quality community facilities and services to effectively meet : To plan and provide for quality community facilities and services to effectively meet : To plan and provide for quality community facilities and services to effectively meet : To plan and provide for quality community facilities and services to effectively meet 
the municipal, social, educational and other service needs of Williamstown’s residents and the municipal, social, educational and other service needs of Williamstown’s residents and the municipal, social, educational and other service needs of Williamstown’s residents and the municipal, social, educational and other service needs of Williamstown’s residents and 
businesses in an efficient manner. businesses in an efficient manner. businesses in an efficient manner. businesses in an efficient manner.  
 
Objectives:Objectives:Objectives:Objectives:    

A.A.A.A. Ensure that the town can provide an acceptable level of community services that meet the 
needs of both the existing and projected population.  

B.B.B.B. Ensure that the public health and safety of local residents are met.  
C.C.C.C. Ensure continued cooperation and coordination between the fire and police departments 

in order to encourage a cost-effective use of resources.  
D.D.D.D. Provide a rational approach for the financing of the City’s community facilities and 

services.  
E.E.E.E. Ensure that all students have the opportunity to receive the best possible and affordable 

education so that they acquire the necessary skills and knowledge to make a positive 
contribution to the community.  

F.F.F.F. Encourage educational programs that use a variety of community resources including 
conservation lands, historic resources, community facilities and local businesses.  

G.G.G.G. Support civic organizations providing for community facilities such as libraries, senior 
centers, youth centers, museums and other cultural facilities. 

 

9.9.9.9.     PARKS & RECREATIONPARKS & RECREATIONPARKS & RECREATIONPARKS & RECREATION    

            

GOAL:  Develop a comprehensive system of parks, GOAL:  Develop a comprehensive system of parks, GOAL:  Develop a comprehensive system of parks, GOAL:  Develop a comprehensive system of parks, trails, and open spaces that meet the trails, and open spaces that meet the trails, and open spaces that meet the trails, and open spaces that meet the 

needs of all age groups within Williamstown.needs of all age groups within Williamstown.needs of all age groups within Williamstown.needs of all age groups within Williamstown.    

 

Objectives: Objectives: Objectives: Objectives:     

A.A.A.A. Plan a citywide trail system that connects parks, neighborhoods, municipal facilities, and 
schools, thereby creating a more pedestrian-friendly community. 

B.B.B.B. Require new residential development to incorporate pedestrian access through the new 
development and to adjacent areas, wherever applicable. 

C.C.C.C. Continue exploring new recreational and social opportunities for all age groups, 
especially for the younger age groups within Williamstown. 

D.D.D.D. Improve existing or create new playing fields that would better serve the needs of local 
and regional recreational organizations. 

E.E.E.E. Make improvements to existing park areas, including rehabilitating and expanding Webb 
Park and increasing maintenance on a consistent basis.  

F.F.F.F. Prepare long-range plans for recreation and park development throughout the city and 
county in locations suited to the demands of projected population growth. 

G.G.G.G. Support and encourage public/private partnerships and volunteer organizations to 
collaborate in the development of parks, trails, bike paths and other recreational venues 



that improve the health and wellness of the residents.  These organizations include FFLAG, 
Connect to Care and Vision 2015.   

 

10.10.10.10. MAINTAIN AND PROMOTE EFFICIENCY AND COOPERATION IN MAINTAIN AND PROMOTE EFFICIENCY AND COOPERATION IN MAINTAIN AND PROMOTE EFFICIENCY AND COOPERATION IN MAINTAIN AND PROMOTE EFFICIENCY AND COOPERATION IN     
GOVERNMENTGOVERNMENTGOVERNMENTGOVERNMENT    

GOAL: Williamstown should strive to offer the highest quality and most costGOAL: Williamstown should strive to offer the highest quality and most costGOAL: Williamstown should strive to offer the highest quality and most costGOAL: Williamstown should strive to offer the highest quality and most cost----effective effective effective effective 
services possible. services possible. services possible. services possible.     

Objectives:Objectives:Objectives:Objectives:    
A.A.A.A. Maintain and enhance the strong collaboration between Williamstown and the 

government of Grant County as well as the other cities in the county.   
B.B.B.B. Maintain and enhance the strong collaboration between the community and the school 

district.  
C.C.C.C. Plan for and foster a balance and diversity of uses within the city to control the costs of, 

and need for, public services and future service upgrades.  
D.D.D.D. Conduct a review of city office services to determine their appropriateness and cost 

effectiveness with the assistance of quantitative tools such as benchmarking.  
E.E.E.E. Continue the review of all city regulations and policies to eliminate unnecessary and 

outdated policies and laws. 
F.F.F.F. Assure that the city’s public safety budget/staffing levels meet public expectations/needs, 

including appropriate emergency response analyses.  
G.G.G.G. Work with other governments in the region to find efficiencies.  
H.H.H.H. Create a Capital Improvements Program (CIP) to implement economic and community 

development programs. 
I.I.I.I. Foster a positive, interactive relationship with the public and encourage citizen 

involvement. 
J.J.J.J. Continue efforts to instill a stronger sense of civic pride by encouraging involvement in 

public decision making and by soliciting citizen input, especially youth. 
K.K.K.K. Utilize social media to establish communication with and between citizens. 

a. Create a Facebook page directly related to the community to provide news and 
information, share pictures and videos, and to highlight good things in the community. 

b. Establish a Twitter feed to inform of upcoming activities as well as important alerts. 
c. Create a You Tube channel to broadcast information about the city including the 

creation of a weekly “Williamstown TV” community update.  
d. Engage youth in the creation of these tools. 
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WILLIAMSTOWN – THE MASTER PLAN

Overview
The City of Williamstown, Ky., is a part of the

Grant County Planning Commission which is
comprised of Grant County and the
incorporated cities of Corinth, Crittenden, Dry
Ridge and Williamstown.  In late 2010, a group
of private investors announced plans for the
construction of the Ark Encounter park just off of
I-75 in Williamstown.  The theme park is
expecting to draw up to 1.2 million visitors per
year and employ nearly 900 people (full-time
and part-time).

In response to the anticipated impact that the
park could have upon the city, the Williamstown
City Council decided to create its own master
plan to guide the community’s potential growth
over the next five years.  Regardless of the level
of impact of the Ark Encounter, the city
recognizes that growth needs to be managed so
that the values that the residents hold dear –
small-town charm, rural heritage, friendliness,
academic excellence and natural beauty – are
not compromised.  With these goals in mind,
the city council – in partnership with the
Kentucky League of Cities – has developed the
Williamstown Master Plan.



1

Williamstown – The Strategic Plan
This book includes the key

areas of focus for the
community, descriptions of
actions, and basic next steps
for implementation. 

In 2011, over 80 citizens of
Williamstown and Grant
County came together to help
plot the future of the
community.   Working in a
combined listening
session/charrette format,
these citizens provided literal
and figurative road maps for
the community to follow into
the future. 

The planning team also met
with over 30 community
leaders and 20 high school
students to discuss needs and
desires for the future.
Working with the steering
committee, the planning team
has put together this booklet
of strategic planning actions
based on these inputs as well
as the accompanying master
plan, which includes goals
and objectives as well as
narrative elements which can
be used to satisfy statutory
comprehensive plan
requirements. 

City of Williamstown
Strategic Plan

2012

During the community session several important
themes emerged.  These themes reflect the consensus of
the group as to the most significant areas of action the
community should undertake.

w Importance of downtown

w Improving local economy 

w Commercial and tourism development 

w Increasing housing opportunities 

w Recreation, including trails 

w Improving community image   

w Community infrastructure/services

w Environmental protection

What We Heard
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Advantage Williamstown
The community possesses

many advantages that can be
used to improve the economy
and quality of life.  The
community has great leadership,
committed citizenry, a strong
school system, and a dynamic
location.  The satellite photo at
left shows the relative location of
the community – blue areas are
city lights, black areas are
countryside.  While situated in
the middle of nearly one million
people, the community has
retained its distinct identity.  It is
this identity which is perhaps
valued most of all.
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The Three Keys to Success
While Williamstown

possesses many great
attributes on which to build,
many challenges and
opportunities await the
community.  Significant
change is likely to occur not
only because of the
community’s location, but
also due to the construction
and opening of the Ark
Encounter.  It is imperative
that the community take
action now in order to
anticipate and benefit from
these changes. 

To build on the community’s
advantages as well as to
successfully navigate coming
challenges, the community
must take coordinated and
consistent actions over the
next three to five years.  Each
of the keys to success
encompasses the points made
by the citizens and

professionals who participated
in the planning and input
sessions.

1 Get Ready

2 Dress Up

3 Be Real

The Three Keys
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For the community to be successful, it must be ready
to deal with the challenges and opportunities of
change.  Three elements are vital in preparing:  

w Strategic planning 

w Tourist infrastructure 

w Community infrastructure

Each must be in place to gain the most benefit as
well as to minimize negative impacts. 

Get Ready



Get Ready: Strategic Planning
Strategic Planning

Community strategic planning
produces a vision of what the
community desires for itself in the
future. This shared vision of the
future provides a framework for
the collaborative implementation
that will make the vision a reality.

Planning for the future is the
key in mastering it.  Anticipating
and directing change is the
function of planning in order to
achieve a vision. 

Below is a set of community
goals that, if reached, will ensure
achievement of the vision.  These
goals have been derived from
the community sessions and
discussions with city profession-
als.  These goals and associated
objectives can be used to satisfy
the requirements of K.R.S. 100.
More details can be found in the
accompanying Master Plan; it is
important to consider the entire
set in context. 

Community Goals

Economic Development:   Foster a
strong and diverse economy
which provides a full range of
employment and economic
choices for individuals and
families in all parts of the city.

Quality of Life Goal:    Preserve,
enhance and promote small
town character and appearance.

Land Use Planning Goal:
Encourage the most desirable
and efficient use of land while
enhancing the physical and
economic environment of
Williamstown.

Housing Goal: Enhance
Williamstown’s economic vitality
and quality of life by providing
housing of different types,
tenures, density, sizes, costs and
locations that accommodate the
needs, preferences, and financial
capabilities of current and future
households.

Environment Goal: To protect and
enhance the quality of the
natural environment in
Williamstown.

Infrastructure Goal: Provide for
the orderly and efficient provision
of urban services.

Transportation Goal:  Maintain a
safe and efficient transportation
network and provide a range of
transportation alternatives. 

Community Facilities Goal: To plan
and provide for quality commu-
nity facilities and services to
effectively meet the municipal,
social, educational and other
service needs of Williamstown’s
residents and businesses in an
efficient manner. 

Parks and Recreation Goal:
Develop a comprehensive system
of parks, trails, and open spaces

that meet the needs of all age
groups within Williamstown.

Efficiency and Cooperation in
Government Goal: Williamstown
should strive to offer the highest
quality and most cost-effective
services possible.

Land Use Master Plan

The map on page 5 shows
conceptual land uses and
locations.  

Next Steps
w Adopt  goals and
objectives

w Adopt master plan 

w Work to get new
combination
comprehensive plan

w Update zoning code

w Consider design
standards

4
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Get Ready: Tourism Infrastructure 
Overview

Tourism will play a large part in
the future of Williamstown.  A
great tourist destination does not
happen by accident.  Becoming
and remaining a successful tourist
destination is a complex under-
taking. It requires strong
community and government
support, quality leadership,
continuous marketing efforts, the
ability to build upon the commu-
nity’s tourism strengths and

resources, and an understanding
of the importance of tourism
infrastructure.

The Grant County Tourism
Commission has a compre-
hensive set of marketing tools
that includes the City of
Williamstown.  While this
partnership is critical to the
region, Williamstown must re-
evaluate its own needs in light of
the breadth and depth of change
that could occur over the next five
years.

6
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Components
Attractors and Experiences

Attractors are the places
and things that people come
to a community specifically to
see. Experiences are what
memories are made of.  In
addition to the Ark Encounter,
the community should do the
following:

w Create a tourism growth
strategic plan

w Develop a linked park
and trail system

w Identify and develop
local businesses that
would appeal to tourists

w Reconnect genealogy
tourists to the community

w Expand the offerings of
historic tours and identify
additional historic sites

w Expand the number of
regular events in

downtown such as a
Thursday Night Live
program

w Develop and expand
other tourist activity
attractions such as mini-
golf and arcades

w Support the expansion of
Lake Williamstown

w Identify niche markets
that are complementary
to the visitor demo-
graphics of the Ark
Encounter and grow
those markets through
recruitment 

Next Steps
A tourism plan should be

developed to address the
following areas: 

w Attractors and experiences 

w Infrastructure and visitor
services 

w Marketing and
organization 
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Components (cont.)
Infrastructure and Visitor

Services

A successful community will
meet the needs of the traveler.
In order to do this, the
community should do the
following: 

w Institute a wayfinding
program

Wayfinding is a series of
signs, maps, and other
graphic or audible
methods used to convey
location and directions to
travelers

w Consider creating a
Visitor Center, ideally
downtown

w Guide the creation of
lodging, food, and
convenience businesses

w Institute a  “Welcome to
Williamstown” Program

Increase visitors'
satisfaction with a
Williamstown vacation
and improve customer
service by arming
frontline personnel with
messages about the local
community, region, and
state

Marketing and Organization

Williamstown must make
every effort to let the world
know about its tourism
offerings.  It must have an
identity that people will
respond to.  In order to
achieve this, it also must have
the strongest tourism
organization possible.  The
following methods can help
accomplish these. 

w Create a "hospitality"
strategy and education
program

w Determine the "brand" of
the community

w Develop a consistent
"look" for the commu-
nities promotional
materials and visual
markers

w Create a working list of
"what you want visitors to
know"

w Keep it simple utilizing
quick lists, brief descrip-
tions and visual
presentations

w Utilize a focus group to
gauge reactions to your
marketing materials

w Focus on CLARITY as
though a person is being
introduced to your
community for the first
time

w Make it easy for your
visitors to find what they
need

City of Williamstown
Strategic Plan

2012

Next Steps
w Conduct a comprehensive review
of all marketing materials

w Consolidate - avoid information
overload

w Identify the key touch-points for
visitors



Community Infrastructure
Growth in population and

tourists will place additional
demands on community
infrastructure.  It is essential
that the community carefully
study anticipated impacts so
that it is able to balance
provision of adequate services
with funding possibilities. The
following is an initial assess-
ment of current capacities
needs.   

w Police

- The City of
Williamstown currently
has seven full-time
police officers.  Two
additional officers will
be needed in the
near-term to bring the
department to full
capacity.

w Fire

- The Williamstown Fire
Department is a
volunteer fire
department with a
paid fire chief and 28
active volunteer
members.  The
department currently
has adequate facilities.

- The Grant County
Water Rescue Team
consists of members
of the Williamstown
Volunteer Fire
Department and the
Grant County EMA.

w EMS 

- The Williamstown Fire
Department is the first
responder to all major
medical calls within its

coverage area of
approximately 61
square miles. 

- TransCare provides
ambulance transport
and paramedic
services for the city
and county (except for
Dry Ridge).

w Water & Sewer

- The Williamstown
Water Department
serves the cities of
Williamstown, Dry
Ridge, Corinth and a
portion of the
PenWater District NW.
The plant is rated at
2.5 million gallons/
day and is currently
utilizing 1.4 million
gallons/day. Williams-
town has completed a
new waste water
treatment plant with a
daily treatment
capacity of 1.5 million
gallons per day.

8
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Next Steps
Coordinated

planning efforts should
commence immediately
in anticipation of the
development of the Ark
Encounter. Future needs
should be identified by
creating a working
group composed of the
city's leadership to
carefully budget for
growth and to
anticipate compre-
hensive strategies.



9

City of Williamstown
Strategic Plan

2012

The world is coming to Williamstown.  It is important
to put on the community’s best face.  There are two
areas where much can be gained:     

w Community gateways 

w Highway corridors

Each offers unique opportunities to beautify the
community and enhance its brand image. 

Dress Up



Dress Up: Gateways
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The illustrations on this page show some of the
improvements that could be made to enhance the
experience of arriving in Williamstown for both
visitor and resident alike. 

The pictures above show the possibilities at the
intersection of KY 36 and U.S. 25.  Landscaping,
wayfinding signage, and public art could all be
incorporated into a more efficient traffic flow using
a roundabout.  

The map below shows the key community
gateways and the prime corridors.  Gateways
would be at both Interstate interchanges, near the
Baton Rouge Bridge, and at the southern end of
the city on U.S. 25.   The prime community
corridors are along KY 36 from the Interstate to
U.S. 25, U.S. 25, and Barnes Road. 

U.S. 25

To downtown

To I-75

KY 36

U.S. 25

To downtown

To I-75

KY 36
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The pictures above show the Barnes Road
intersections with Arnie Risen/Helton Road and
North Main Street.  Landscaping, wayfinding
signage and public art are incorporated.   Two
roundabouts are possible which would enhance
traffic flow and safety.  A portion of the loop trail
system could also be developed between the roads
and the railroad tracks. 

The  picture above shows the area along Arnie
Risen Road and U.S. 25 near the bridge on Baton
Rouge Road.  In addition to other features, the
bridge itself could be painted in school colors. 

As illustrated in the above photo, it is
recommended that the log house be relocated to
face oncoming traffic into downtown.  A new park
could surround the area making a very nice entry
into downtown.

Arnie Risen Blvd.

Barnes Rd.

Ridgelea Dr.

North Main St.

Helton Rd.

Arnie Risen Blvd.

Barnes Rd.

Ridgelea Dr.

North Main St.

Helton Rd.

U.S. 25

Arnie Risen Blvd.

South

U.S. 25

Downtown
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Dress Up: Corridors
The photos at left show

landscape improvements at
the  southern interchange on
I-75.  Instead of clearing the
interchange, massive
amounts of landscaping
should be added to  make a
special sense of place. 

The overall goal should be
a sense of arrival in a very
green place. This would help
set the tone that Williamstown
is a special place.  The
Barnes Road interchange
should receive the same
treatment. 

The main roads into and
through the community could
be landscaped with flowering
trees and shade trees where
appropriate.  The effect would
be of a great scenic Kentucky
drive. 

Public Art

Public art should be an
important part of community
enhancements.  Permanent
art should be displayed at
strategic points such as
gateways.   Temporary art
could be displayed  at many
locations. 

Next Steps
w Create a corridor
development timeline
with benchmarks and
milestones

w Determine the kinds
and number of
landscaping elements
that are needed

w Create a consistent and
environmentally sound
plan taking into account
that hardy plants will be
needed for the “car”
environment

w Divide and prioritize the
overall work into
smaller area projects 

w Spread the
development and
landscaping projects out
over a period of time

w Prepare a five-year pro-
forma budget estimate
for implementation

w Establish critical
partnerships including
the Kentucky
Transportation Cabinet,
local arts clubs, garden
clubs, school groups,
civic organizations, and
private businesses to
adopt and implement
the elements of the plan

KY 36

South

North

I-75
Exit 156
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Dress Up: Corridors
Throughout the planning

process, participants stressed
the value of developing a trail
system  for the community.
The proposed response is to
plan and implement an
interconnected trail and park
system linking the core of the
community to the rural
surroundings, including
Williamstown Lake.  

Several lessons are
important to learn.  First, in
the politics of trail develop-
ment, committed people and
collaborative partnerships are
necessary.  It is vital to forge
wide-ranging, trusting,
mutually beneficial partner-
ships  in  order to create the
consensus needed on uses,
routing, and long-term
support. 

Second, community
involvement is invaluable.
Many of the trails began with
community meetings to solicit
input from residents on the
trail and the process of
development. This community
building makes the project a
vested community interest.
Community dialogue informs
the residents about the trail
and gives trail planners a
forum in which to respond to
opposition.  Concerns about
land acquisition, the safety of
having the trail near homes,
and effects on property value

are common. Communicating
openly and addressing
concerns help to facilitate
support for the trail. 

Finally patience is essential.
Trail development requires
perseverance. Negotiating
funding, planning and
designing the trail, acquiring
land, waiting for permits,
coping with personnel
changes or changes in
government, and getting
community support before
construction begins all take
time and a great deal of
patience.

Fortunately, Williamstown
and Grant County have
excellent community-based
partners and initiatives in
place that can be relied upon
and built upon to develop the
corridors including Fitness for
Life Around Grant County
(FFLAG), Connecting to Care,
Williamstown High School
and the local health care
network.  

The map on the following
page shows the approximate
location of such a system.
Several new parks are
interwoven, serving as
destinations as well as
“greenbelt” to  keep the
identities of Williamstown and
Dry Ridge separate.

City of Williamstown
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Authenticity is an essential element to economic
success. People reward places that are real.
Williamstown is an authentic place, but can do more.
One key to improving authenticity is the restoration of
downtown as the true heart of the community.
Another is diversifying the economy by focusing on
unique, local strengths.  

Be Real
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Be Real: Make Downtown Succeed
Authenticity is an essential

element to economic success.
Williamstown is an authentic
place, but can do more.   One
key area is the restora-tion of
downtown as the true heart of
the community. 

Make Downtown Succeed 

The prime  desire for
participants in this  process
was the restoration of
downtown.  The next two
pages offer actions that can be
undertaken to truly achieve
that desire.

In order to make downtown
succeed all of the following
should be undertaken:

w add new mixed-use
buildings

w new gathering places

w improve the retail mix

w manage downtown like a
mall  

w increase street life

w make downtown the food
and entertainment  center
of the city

w develop livable spaces for
downtown residents

w set an expectation for
success

w measure progress and
celebrate it

The illustration at left shows
opportunities for new building
sites (brown areas) in the
downtown core.   The yellow
star represents a potential
location for the Farmers
Market.   New residential

downtown should be
encouraged. 

Main Street Historic Homes

The older historic homes
located along the Main Street
corridor near downtown create
a sense of charm and
authenticity about
Williamstown.  Maintaining this
corridor as a residential
neighborhood is important to
the identity of the community
and the idea of “sense of
place” that residents desire.

Standards for New Buildings 

All new buildings should be
mixed-use: retail on first floor–
with office or residential uses
above.  Buildings should be
built flush to the sidewalk line,
not setback.  Buildings should
be two stories minimum or
three stories maximum.
Parking should be located on
the rear of lots. The illustration
at left shows these principles. 

New Farmers/Community Market

Process participants pointed
out the importance of having a
permanent building space for
selling food and goods. This
year-round building  could be
located on the west side of
downtown, lined up directly
with the park (shown at left).
The building should be
designed in such a way that
enables many different types of
uses to occur as well as to
allow parking to continue when
not in use.  Users of the facility
should pay a small fee to help
with maintenance.  An example
is illustrated bottom left. 

Standards for New Buildings

New Farmers/Community Market
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Next Steps
w Create a downtown
implementation plan

w Be able to share a clear vision
of downtown

w Cultivate angel investors

w Create a revolving loan pool or
grant pool for façade
restoration

w Make downtown the center for
community and family activities

w Cultivate leadership –
someone/group to carry the
banner

w Identify the economic drivers –
must be economically
sustainable

Retail Development

Downtown does not
currently offer a strong variety
of retail options.  The
following list offers some
potential retail development
targets based on current
needs and future opportu-
nities. 

Retail Development Targets: 

w Lifestyle and wellness
retail

w Stores that entertain

w Retailers that celebrate
local heritage 

w Businesses as community
gathering places

w Unique destination
retailers

w Gift and indulgence
stores 

w Religious-themed book
and crafts stores 

w Stores that celebrate
local arts

Each retail target is comple-
mentary to the others and
should be seen as an
opportunity to create local
businesses and jobs. 

Manage Downtown Like a Mall 

Another key to downtown
success is to emulate the
business practices of
successful retail areas,
specifically shopping malls.
People have described trying
to coordinate downtown
merchants and property
owners as “trying to herd

cats.”  Yet every mall, while
under unified ownership, has
numerous differing retailers
that all play by the same
rules.  

Downtown Williamstown
should be/have: 

w Tidy 

w Safe

w Well maintained 

w Common signage  

w Common hours 

w Common marketing 

These will allow downtown
to be competitive with other
shopping destinations. 

Nourishment  Downtown

Downtown Williamstown
should become known as the
food and entertainment
destination of the community
and region.  Efforts should be
made to grow local business
operations, local food
options, and local talent.  The
market for these businesses
should be families, both
visitors and residents.

Street  Life 

Every great downtown has
an active street life with
people strolling, sitting, and
people-watching.  The city
should make every effort to
ensure that activities occur on
the street on a regular basis,
and that there are few
barriers to outdoor dining
and entertainment. 
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Diversify the Economy

Create the Barnes Road
Med-Tech Corridor

The Barnes Road Med-Tech
Corridor can become a prime
location for biomedical,
health care and technology
companies looking to take
advantage of fantastic
locations and great small-
town atmosphere. 

Community leaders should
strive to make the Med-Tech
Corridor the home of an

expanded NKU campus as
well as work toward gaining a
campus of Gateway
Community and Technical
College.  

The Med-Tech Corridor also
has the potential for a mixed-
use retirement/senior
residential development, in
addition to commercial/retail
space. 
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Next Steps
w Create a clear vision and
direction

w Create an implementation plan

w Create working teams for each
market segment

w Identify project developers for
each segment

w Identify potential investors for
each segment

w Be task and project oriented

w Build upon existing community
groups and their work

w Encourage the community to
get on the same page

w Communicate and share
information regularly

w Measure and celebrate success

w Tell the story of Williamstown to
everyone utilizing traditional
media, social media, word of
mouth, and marketing materials

Focus on Local
Williamstown must take

great efforts in ensuring a
diverse economy.  A large
portion of those efforts should
be on supporting and
growing local businesses
While no community should
shun any legitimate business,
some businesses are more
important to the community
than others.  The importance
of local, independent
businesses cannot be
overstated.  They are uniquely
suited to take on the
challenges of the 21st century.
They possess authenticity and
agility, embody a sense of
place, and employ a
relationship-based business
model. Local businesses are
more than employers and
profiteers; they are neighbors
and community builders.

Local businesses that meet a
community’s needs offer
people greater control over
their lives.  Money  remains in
the community rather than
being siphoned off by global
conglomerates.  Jobs are
more secure, and economies
are more stable.   And, there
are the means and the
incentives to protect the
environment and to build the
relationships of mutual trust

and responsibility that are the
foundation of community.

The economic sectors below
represent economic “building
blocks” with which a commu-
nity can grow a more locally
based economy.  Each should
be complementary to the rest.
These “building blocks”
represent the basic pillars of
most local economies.  

w Local agriculture 

w Energy efficiency 

w Independent retail 

w Community capital 

w Local clothing/household
needs

w Education 

w Independent
media/communications 

w Business development/
professional services 

w Health and wellness 

w Arts and culture 

Adapted from the Business Alliance for Local Living
Economies
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Other Important Areas
The following elements are

derived directly from partici-
pant input.  These are
essential in increasing
authenticity.  

Protect the Environment

Throughout the planning
process, protecting the
environment was  stressed
repeatedly.  One key action is
to protect the water quality of
Williamstown Lake.  The lake
lies downstream of all the
existing and projected urban
development in the
community. 

Another action that will
protect the environment as
well as contain costs is energy
conservation.  The city
government should become
recognized as a leader in
energy efficiency. 

Improve Health

Improved health of
Williamstown residents is an
important goal for the
community.  Several actions
can be taken to enhance
health.  Creating an
interconnected trail system,
increasing reliance on local
food,  and encouraging and
enabling  alternative
transportation such as
walking and biking will all
improve health. 

Work with Grant County
Neighbors 

Williamstown should
continue with its record of
interlocal and regional
cooperation.  Decisions made
in the community will impact
the rest of the county, and
vice versa.  Communication
and mutual respect is essen-
tial to success.  

Budget for Capital
Improvements 

The actions in this plan
require careful prioritizing
and budgetary planning.
Community leadership must
be committed to making
these improvements a reality. 

Shorten Feedback Loops

Success will require commu-
nity involvement.  Social
media tools can enable the
city to interact with citizens in
a real-time basis.  Further,
these tools are important for
broadcasting Williamstown’s
message as well as providing
information to visitors.  
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Complete Streets Policy Survey
in Grant County, Kentucky

• Northern Kentucky Independent 
District Health Department 

• Fitness For Life Around Grant 
County (FFLAG)

Partnerships
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Goals and Objectives
Goals:

•Do an opinion survey of Grant County residents, employees and visitors 

about a Complete Streets Policy.

•To increase the knowledge of a complete streets policy. 

Objectives: 

•By November 1, 2011, FFLAG and the NKIHD will collect 1,500 Complete 

Streets Policy  Survey in Grant County.

•By February 1, 2012 , FFLAG and the NKIHD will present the results of the 

Complete Streets Policy Survey to key stakeholders.

What is a Complete Street?

Complete streets 
are roadways 
designed for all 
modes of 
transportation 
(walk, bike, cars, 
and trucks). 
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Complete Streets Policy

•Complete streets are roadways designed for all modes 
of transportation (walk, bike, cars and trucks).

•Complete Streets Policy would be a city and/or county 
policy that would guide future planning efforts to 
consider all users of the streets (walkers, bikers, and 
drivers).                       

Complete Streets Policy Survey
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Where did we collect surveys?

The Complete Streets Policy Survey was 
conducted at five events.

• Grant County Fair, 
• Grant County Senior Picnic, 
• Grant County Back to School Event,
• Second Sunday Event, and 
• Halloween in the Park Event 
There were 1,516 surveys collected.

Who took the survey?

•71.7% of the survey takers were female
•24.2% of the survey takers were between the 
ages of 36 and 45 
•23.5% of the survey takers were between the 
ages of 26 and 35 
•80.8% of the survey takers were white  
• 34.7% of the survey takers were from 
Williamstown 
•33%  of the survey takers were from Dry 
Ridge 
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Complete Streets Policy Survey
Questions

Are you in support of a local policy that would improve safe areas to walk in Grant County?

Strongly Agree             Agree Neither Agree or Disagree              Disagree Strongly Disagree

Are you in support of a local policy that would improve safe areas to ride a bike in Grant County?

Strongly Agree             Agree Neither Agree or Disagree              Disagree Strongly Disagree

Are you in support of a local policy that would improve handicap accessibility in Grant County,

including the addition of curb improvements and street crossings?

Strongly Agree             Agree Neither Agree or Disagree              Disagree Strongly Disagree

Are you in support of a local policy that would increase the number of sidewalks and crosswalks in 

Grant County?

Strongly Agree             Agree Neither Agree or Disagree              Disagree Strongly Disagree

Are you in support of a local policy that would improve lighting and safety signals for pedestrians, 

motorists and bicyclists to use in Grant County?

Strongly Agree             Agree Neither Agree or Disagree              Disagree Strongly Disagree

Are you in support of a Complete Streets Policy in Grant County, which includes street designs that 

balance safety and convenience for all users?

Support                         Do Not Support

Survey Results

66.8%

29.8%

2.4% 0.5% 0.5%
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

Strongly Agree Agree Neither Agree or 

Disagree

Disagree Strongly Disagree

Are you in support of a local policy that 

would improve safe areas to walk in Grant 

County?
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Strongly Agree, 
62.9%

Agree, 32.5%

Neither Agree or 
Disagree, 3.6%

Disagree, 0.5%

Strongly 
Disagree, 0.5%

Are you in support of a local policy that would improve safe Are you in support of a local policy that would improve safe Are you in support of a local policy that would improve safe Are you in support of a local policy that would improve safe 
areas to ride a bike in Grant County?areas to ride a bike in Grant County?areas to ride a bike in Grant County?areas to ride a bike in Grant County?

Strongly Agree

Agree

Neither Agree or Disagree

Disagree

Strongly Disagree

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

Strongly Agree
Agree

Neither Agree or 
Disagree Disagree

Strongly 
Disagree

67.4%

28.4%

3.5%

0.4%
0.3%

Are you in support of a local policy that would improve handicap accessibility in Grant County, including the Are you in support of a local policy that would improve handicap accessibility in Grant County, including the Are you in support of a local policy that would improve handicap accessibility in Grant County, including the Are you in support of a local policy that would improve handicap accessibility in Grant County, including the 
addition of curb improvements and street crossings?addition of curb improvements and street crossings?addition of curb improvements and street crossings?addition of curb improvements and street crossings?

Strongly Agree Agree Neither Agree or Disagree Disagree Strongly Disagree
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63.0%

30.8%

4.6%
1.0% 0.5%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

Strongly Agree Agree Neither Agree or 
Disagree

Disagree Strongly 
Disagree

Axis Title

Are you in support of a local policy that would increase the number of Are you in support of a local policy that would increase the number of Are you in support of a local policy that would increase the number of Are you in support of a local policy that would increase the number of 
sidewalks and crosswalks in Grant County?sidewalks and crosswalks in Grant County?sidewalks and crosswalks in Grant County?sidewalks and crosswalks in Grant County?

65%

31%

3% 0% 1%

Are you in support of a local policy that 

would improve lighting and safety signals for 

pedestrians, motorists and bicyclist's uses in 

Grant County?

Strongly Agree

Agree

Neither Agree or Disagree

Disagree

Strongly Disagree
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98.6%

1.4%
0.0%

20.0%

40.0%

60.0%

80.0%

100.0%

120.0%

Support Do Not Support

Are you in support of a comprehensive Complete Streets Policy in Grant Are you in support of a comprehensive Complete Streets Policy in Grant Are you in support of a comprehensive Complete Streets Policy in Grant Are you in support of a comprehensive Complete Streets Policy in Grant 
County, which incorporates transportation designs that balance safety and County, which incorporates transportation designs that balance safety and County, which incorporates transportation designs that balance safety and County, which incorporates transportation designs that balance safety and 

convenience for all users?convenience for all users?convenience for all users?convenience for all users?

Support

Do Not Support

What are the next steps?

•Develop a task force of city/county 
officials

•Develop a Complete Streets Policy 

•Adopt a Complete Streets Policy – City 
or County wide
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An ideal complete streets policy:

•Includes a visionfor how and why the community wants to complete its streets 
•Specifies that ‘all users’includes pedestrians, bicyclists and transit passengers of all ages and 
abilities, as well as trucks, buses and automobiles. 
•Applies to both new and retrofit projects, including design, planning, maintenance, and operations, 
for the entire right of way. 
•Makes any exceptionsspecific and sets a clear procedure that requires high-level approval of 
exceptions. 
•Encourages street connectivityand aims to create a comprehensive, integrated, connected network 
for all modes. 
•Is adoptable by all agencies to cover all roads. 
•Directs the use of the latest and best design criteriaand guidelines while recognizing the need for 
flexibility in balancing user needs. 
•Directs that complete streets solutions will complement the contextof the community. 
•Establishes performance standardswith measurable outcomes. 
•Includes specific next stepsfor implementation of the policy 
complete streets policy:

Questions?
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Contact

Marsha Bach

Marsha.bach@nkyhealth.org

41010

6%
41030

13%

41035

33%

41052

1%

41097

35%

Other

12%

What is your Zip Code?

41010

41030

41035

41052

41097

Other
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12%

24%

24%

16%

12%

12%

AGE

18-25
26-35
36-45
46-55
56-65
65 and older

Male

28%

Female

72%

Sex:

Male

Female
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80.8%

0.1% 0.5% 0.1% 0.0% 0.1%

18.5%

0.0%
10.0%
20.0%
30.0%
40.0%
50.0%
60.0%
70.0%
80.0%
90.0%

Race

White

Black

Latino

Asian

Native American/Alaska Native

Hawaian/Pacific Islander

Unknown















































-Commonwealth of Kentucky-

DISTRICT

REPORT CARD

Our School Board Members

Donna Cheesman Chris Lawrence

Connie Lawrence Debra Turner

Elizabeth Wagoner

Dear Parents/Guardians: This report card for the 2009-2010 school year 

contains important information about our school, including the details about our 

academic performance, teacher qualifications, learning environment, and more. For 

a more detailed look at our district, please go to http://www.education.ky.gov and 

select School Report Cards on the blue navigation bar to the left of the homepage.

About Our District: The Williamstown Independent School District is one of the 

oldest continuously operated school districts in Kentucky. The campus is located on 

98 acres just off Main Street in Williamstown. Our schools are staffed with highly 

trained and dedicated professionals, who provide individual attention to our students . 

The mission of the Williamstown School District is to develop lifelong learners in an 

enviornment that is safe and supportive. We believe in fostering high expectations 

through partnerships between our school and the community. Our goal is to enhnace 

our students' skills and knowledge to enable them to transition from school and 

become productive, contributing and responsible citizens. Through strong leadership 

the Williamstown Independent maintains its high academic reputation, thus making it 

"One of the best reasons for living in Wiliamstown."

How We Ensure Educational Equity: The Williamstown Independent School 

District provides educational opportunities for children preschool through grade 12. 

In an effort to provide an equitable education for all children who attend 

Williamstown Schools, the following opportunities are provided: a solid academic 

curriculum integrating technology; an emphasis on the basics; a safe and orderly 

environment; on-site registered nurse; programs for gifted and talented students; 

specalized instruction in art, music and physical education; other educational 

services including speech therapy, ESL classes, after school tutoring and 

specialized instruction for students with disabilities. The Williamstown Family 

Resource/Youth Service Center provides students, and their families, referrals to 

services that are beyond the scope of traditional school services such as contracted 

psychological counseling,healthcare, parenting classes and much more.

for the 2009-2010 school year

Williamstown Independent
Mrs. Sally Skinner, Superintendent

300 Helton Street

Williamstown, KY 41097

Phone: (859) 824-7144, Fax: (859) 824-3237

Email: sally.skinner@williamstown.kyschools.us

District Enrollment: 893

Williamstown Independent Page 1 of 30



District NCLB Accountability Reporting Annual Yearly Progress 

Student Group

Reading

Percent Tested

Goal 95%

Mathematics Science Other Academic Indicators

Percent Proficient

& Distinquished

Percent Proficient

& Distinquished

Percent Tested

Goal 95%

Percent Tested Proficient & 

Distinquished % 

(Novice %)

Elem. And Middle

Graduation Rate

(High School)

Goal 86.75%

District State StateDistrict StateDistrict StateDistrict StateDistrict StateDistrict StateDistrict

Goal 59.79%Goal 68.69%

All Students
56.88

(8.23)

60.74

(8.38)100 99.92 74.17 71.86 100 99.92 64.32 64.14 100 99.91 85.71 83.92

African-American
  

99.83 53.79 99.83 41.79 99.82   

American Indian/ 

Native Alaskan

  
99.63 65.16 99.63 57.41 100.00   

Asian/Pacific 

Islander

  
99.98 79.60 99.98 80.07 100.00   

Hispanic
  

99.85 65.19 99.85 57.86 99.92   

White
  

100 99.93 73.9 74.37 100 99.93 64.77 67.08 100 99.92   

Students with 

Disabilities

  
99.89 48.69 99.89 43.41 99.87   

Limited English 

Proficiency

  
99.97 58.25 99.97 45.31 100.00   

Economically 

Disadvantaged

  
100 99.91 67.61 63.45 100 99.91 51.61 55.35 100 99.90   

Migrant
  

100.00 59.38 100.00 53.96 100.00   

Male
  

100 99.91 69.65 66.59 100 99.91 63.41 63.04 100 99.88   

Female
  

100 99.93 79.37 77.45 100 99.93 65.25 65.32 100 99.94   
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NCLB Consequences (Title I)

· District Improvement - Yr 1 (2 years not making AYP): Notify parents using state-provided information, revise district improvement plan, request technical assistance if 

needed and may be subject to corrective action from Kentucky Department of Education.

· District Improvement - Yr 2 (3 years not making AYP): Notify parents using state-provided information, revise district improvement plan, request technical assistance if 

needed and may be subject to corrective action from Kentucky Department of Education.

· Corrective Action  (4 years not making AYP): parents using state-provided information, revise district improvement plan, technical assistance is provided by the state, and 

subject to corrective action from Kentucky Department of Education.

Title I schools in district that did not make Adequate Yearly Progress in 2009-2010 and which were identified for improvement, 

corrective action or restructuring, as well as the number of consecutive years in which they have not made AYP.

Consecutive Years Not Making AYPIdentificationSchool

No schools in this district were identified for 

improvement, corrective action or restructuring.

School

Year
Federal NCLB Status

Consequences

2013-14

2012-13

2011-12

2010-11

2009-10

2008-09

2007-08

2006-07

2005-06

2004-05

2003-04

2002-03

2014-15

Testing

Year Reading Mathematics

Overall

AYP

Adequate Yearly Progress

(AYP) Summary

2001-02

2002-03

2003-04

2004-05

2005-06

2006-07

2007-08

2008-09

2009-10

2010-11

2011-12

2012-13

2013-14

Y=Met the goals N=Did not meet the goals NA=Not applicable

S=Safe Harbor, did not make goal but made significant improvement 

N/A

Y

Y

Y

Y

Y

Y

Y

Y

N/A

Y

Y

Y

Y

Y

Y

Y

Y

N/A

Y

Y

Y

Y

N

Y

Y

N
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How We Are Doing
Kentucky's Interim School Testing and Accountability System has three parts: the Kentucky Core Content Tests (KCCT); readiness tests by grade level; and other measures of a school's 

performance, including attendance, retention and dropout rates. This interim system will be replaced in the 2011-12 school year by a new testing and accountability system structured as 

required by statute. The goal is that, by 2014, nearly all students will score proficient or distinguished in every subject area tested.

Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 3 - Reading

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

7

5

19

11

55

59

20

25 83.61

74.67

76.74

76.42
All Students

2009-2010

2008-2009

-- -- -- -- -- -- 58.8

57.88
African-American

2009-2010

2008-2009

55.93

77.63American Indian/ 

Native Alaskan

2009-2010

2008-2009 -- -- -- -- -- --

81.29

84.38Asian/Pacific 

Islander

2009-2010

2008-2009

68.72

67.79
Hispanic

2009-2010

2008-2009 100

100

7

5

19

12

54

59

19

24 82.76

73.61

79.54

79.08
White

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

60.02

58.49Students with 

Disabilities

2009-2010

2008-2009

57.41

59.48Limited English 

Proficiency

2009-2010

2008-2009 100

100

5

7

30

14

49

66

16

14 79.31

64.86

69.58

68.97Economically 

Disadvantaged

2009-2010

2008-2009

66.48

71.71
Migrant

2009-2010

2008-2009 100

100

7

11

18

14

56

50

20

25 75

75.56

74.17

73.81
Male

2009-2010

2008-2009 100

100

7

0

20

9

53

67

20

24 90.91

73.33

79.46

79.21
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 4 - Reading

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

8

4

24

4

57

75

11

18 92.41

68.06

79.34

74.17
All Students

2009-2010

2008-2009

-- -- -- -- -- -- 62.26

55.77
African-American

2009-2010

2008-2009

74.07

66.1American Indian/ 

Native Alaskan

2009-2010

2008-2009

-- -- -- -- -- -- 85.02

82.19Asian/Pacific 

Islander

2009-2010

2008-2009

74.97

67.25
Hispanic

2009-2010

2008-2009 100

100

8

4

24

4

57

75

11

17 92

68.06

81.76

76.72
White

2009-2010

2008-2009 100

--

0

--

18

--

64

--

18

-- --

81.82

63.22

55.87Students with 

Disabilities

2009-2010

2008-2009

63.19

58.4Limited English 

Proficiency

2009-2010

2008-2009 100

100

15

2

35

5

45

85

5

7 92.68

50

72.89

66.15Economically 

Disadvantaged

2009-2010

2008-2009

69.59

64.45
Migrant

2009-2010

2008-2009 100

100

11

2

28

4

58

77

3

17 93.75

61.11

75.45

70.48
Male

2009-2010

2008-2009 100

100

6

6

19

3

56

71

19

19 90.32

75

83.49

78.08
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 5 - Reading

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

4

4

20

23

57

51

19

23 73.42

76

74.36

69.97
All Students

2009-2010

2008-2009

58.19

54.12
African-American

2009-2010

2008-2009

73.44

64.62American Indian/ 

Native Alaskan

2009-2010

2008-2009 -- -- -- -- -- --

80.87

78.09Asian/Pacific 

Islander

2009-2010

2008-2009 -- -- -- -- -- --

68.43

64.71
Hispanic

2009-2010

2008-2009 100

100

4

4

20

23

56

51

20

22 73.08

76.06

76.62

72.17
White

2009-2010

2008-2009 100

100

18

18

45

18

36

64

0

0 63.64

36.36

54.01

46.63Students with 

Disabilities

2009-2010

2008-2009 -- -- -- -- -- --

50.74

47.19Limited English 

Proficiency

2009-2010

2008-2009 100

100

6

5

31

38

50

43

14

14 57.14

63.89

66.71

60.81Economically 

Disadvantaged

2009-2010

2008-2009

62.36

55.44
Migrant

2009-2010

2008-2009 100

100

5

5

28

30

55

50

13

16 65.91

67.5

69.38

64.58
Male

2009-2010

2008-2009 100

100

3

3

11

14

60

51

26

31 82.86

85.71

79.62

75.57
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 6 - Reading

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

8

15

28

24

52

56

12

6 61.11

64.62

70.01

68.11
All Students

2009-2010

2008-2009

50.36

47.83
African-American

2009-2010

2008-2009

71.62

57.63American Indian/ 

Native Alaskan

2009-2010

2008-2009

-- -- -- -- -- -- 77.4

77.22Asian/Pacific 

Islander

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

61.34

59.81
Hispanic

2009-2010

2008-2009 100

100

8

16

26

24

52

54

13

6 59.7

65.57

72.88

70.99
White

2009-2010

2008-2009 100

--

36

--

45

--

18

--

0

-- --

18.18

43.85

39.87Students with 

Disabilities

2009-2010

2008-2009 -- -- -- -- -- --

34.22

37.64Limited English 

Proficiency

2009-2010

2008-2009 100

100

11

20

35

26

43

46

11

9 54.29

54.05

60.78

57.86Economically 

Disadvantaged

2009-2010

2008-2009 -- -- -- -- -- --

56.18

50.24
Migrant

2009-2010

2008-2009 100

100

7

21

36

26

57

54

0

0 53.85

57.14

64.22

62.04
Male

2009-2010

2008-2009 100

100

8

9

22

21

49

58

22

12 69.7

70.27

76.04

74.62
Female

Williamstown Independent Page 7 of 30



Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 7 - Reading

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

3

11

44

32

49

47

3

11 57.58

52.38

69.22

64.66
All Students

2009-2010

2008-2009

49.07

45.26
African-American

2009-2010

2008-2009

56.34

63.77American Indian/ 

Native Alaskan

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

79.1

75.52Asian/Pacific 

Islander

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

61.58

56.94
Hispanic

2009-2010

2008-2009 100

100

3

11

43

31

52

47

2

11 58.06

53.45

71.96

67.3
White

2009-2010

2008-2009 --

100

--

55

--

36

--

9

--

0 9.09

--

41.5

34.72Students with 

Disabilities

2009-2010

2008-2009 -- -- -- -- -- --

35.79

32.59Limited English 

Proficiency

2009-2010

2008-2009 100

100

6

14

55

41

39

41

0

5 45.95

38.71

59.42

54.51Economically 

Disadvantaged

2009-2010

2008-2009 -- -- -- -- -- --

54.21

48.94
Migrant

2009-2010

2008-2009 100

100

3

15

56

27

38

50

3

8 57.69

41.03

63.07

57.27
Male

2009-2010

2008-2009 100

100

4

8

25

35

67

45

4

13 57.5

70.83

75.8

72.69
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 8 - Reading

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

4

2

21

28

56

66

19

5 70.77

75

71.41

68.05
All Students

2009-2010

2008-2009

53.29

52.24
African-American

2009-2010

2008-2009

65.33

75.38American Indian/ 

Native Alaskan

2009-2010

2008-2009

-- -- -- -- -- -- 80.75

79.16Asian/Pacific 

Islander

2009-2010

2008-2009

-- -- -- -- -- -- 66.22

60.76
Hispanic

2009-2010

2008-2009 100

100

4

2

21

28

56

65

19

5 70

75

73.77

70.23
White

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

41.93

35.55Students with 

Disabilities

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

38.85

33.18Limited English 

Proficiency

2009-2010

2008-2009 100

100

3

3

29

31

54

66

14

0 65.63

68.57

62.1

57.94Economically 

Disadvantaged

2009-2010

2008-2009

-- -- -- -- -- -- 63.93

51.08
Migrant

2009-2010

2008-2009 100

100

8

3

25

39

54

56

13

3 58.33

66.67

64.63

61.04
Male

2009-2010

2008-2009 100

100

0

0

18

14

57

79

25

7 86.21

82.14

78.72

75.52
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 10 - Reading

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

3

0

24

21

53

67

19

12 79.31

72.58

61.33

61.84
All Students

2009-2010

2008-2009

43.87

44.25
African-American

2009-2010

2008-2009

56.25

69.35American Indian/ 

Native Alaskan

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

70.26

74.72Asian/Pacific 

Islander

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

48.4

52.7
Hispanic

2009-2010

2008-2009 100

100

3

0

24

20

53

68

20

13 80.36

72.88

63.85

64.28
White

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

27.01

22.98Students with 

Disabilities

2009-2010

2008-2009 -- -- -- -- -- --

15.83

27.23Limited English 

Proficiency

2009-2010

2008-2009 100

100

6

0

34

19

53

74

6

6 80.65

59.38

49.66

51.45Economically 

Disadvantaged

2009-2010

2008-2009 -- -- -- -- -- --

41.3

50.94
Migrant

2009-2010

2008-2009 100

100

0

0

36

25

57

64

7

11 75

64.29

54.44

53.84
Male

2009-2010

2008-2009 100

100

6

0

15

14

50

73

29

14 86.36

79.41

68.66

70.28
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 3 - Mathematics

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

9

11

19

10

40

38

32

41 78.69

72

76.31

74.47
All Students

2009-2010

2008-2009

-- -- -- -- -- -- 56.53

54.69
African-American

2009-2010

2008-2009

59.32

71.05American Indian/ 

Native Alaskan

2009-2010

2008-2009 -- -- -- -- -- --

85.76

86.18Asian/Pacific 

Islander

2009-2010

2008-2009

69.57

64.29
Hispanic

2009-2010

2008-2009 100

100

10

12

19

10

40

40

31

38 77.59

70.83

79.23

77.38
White

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

55.86

53.93Students with 

Disabilities

2009-2010

2008-2009

62.36

59.48Limited English 

Proficiency

2009-2010

2008-2009 100

100

11

17

24

14

41

41

24

28 68.97

64.86

69.29

66.36Economically 

Disadvantaged

2009-2010

2008-2009

68.13

69.74
Migrant

2009-2010

2008-2009 100

100

9

14

22

11

31

36

38

39 75

68.89

75.68

74.26
Male

2009-2010

2008-2009 100

100

10

9

13

9

53

39

23

42 81.82

76.67

76.97

74.69
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 4 - Mathematics

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

15

5

22

8

36

43

26

44 87.34

62.5

74.88

71.35
All Students

2009-2010

2008-2009

-- -- -- -- -- -- 53.2

53.26
African-American

2009-2010

2008-2009

70.37

52.54American Indian/ 

Native Alaskan

2009-2010

2008-2009

-- -- -- -- -- -- 85.33

83.99Asian/Pacific 

Islander

2009-2010

2008-2009

67.57

64.59
Hispanic

2009-2010

2008-2009 100

100

15

5

22

8

36

44

26

43 86.67

62.5

77.99

73.81
White

2009-2010

2008-2009 100

--

18

--

9

--

27

--

45

-- --

72.73

55.02

50.91Students with 

Disabilities

2009-2010

2008-2009

56.83

58.49Limited English 

Proficiency

2009-2010

2008-2009 100

100

25

5

28

10

30

46

18

39 85.37

47.5

67.09

62.63Economically 

Disadvantaged

2009-2010

2008-2009

58.11

63.79
Migrant

2009-2010

2008-2009 100

100

14

4

22

6

36

46

28

44 89.58

63.89

74.55

71.04
Male

2009-2010

2008-2009 100

100

17

6

22

10

36

39

25

45 83.87

61.11

75.24

71.67
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 5 - Mathematics

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

12

10

19

19

39

51

31

20 70.89

69.33

67.57

64.93
All Students

2009-2010

2008-2009

46.43

44.85
African-American

2009-2010

2008-2009

60.94

67.69American Indian/ 

Native Alaskan

2009-2010

2008-2009 -- -- -- -- -- --

83.39

81.47Asian/Pacific 

Islander

2009-2010

2008-2009 -- -- -- -- -- --

59.87

60.76
Hispanic

2009-2010

2008-2009 100

100

11

10

20

19

38

51

31

19 70.51

69.01

70.47

67.49
White

2009-2010

2008-2009 100

100

45

27

9

18

36

45

9

9 54.55

45.45

45.31

42.69Students with 

Disabilities

2009-2010

2008-2009 -- -- -- -- -- --

44.01

45.87Limited English 

Proficiency

2009-2010

2008-2009 100

100

19

17

28

29

33

45

19

10 54.76

52.78

58.25

54.96Economically 

Disadvantaged

2009-2010

2008-2009

54.49

55.44
Migrant

2009-2010

2008-2009 100

100

13

11

20

20

48

52

20

16 68.18

67.5

66.75

64.23
Male

2009-2010

2008-2009 100

100

11

9

17

17

29

49

43

26 74.29

71.43

68.45

65.65
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 6 - Mathematics

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

17

17

23

21

34

38

26

25 62.5

60

67.84

64.92
All Students

2009-2010

2008-2009

42.21

41.97
African-American

2009-2010

2008-2009

74.32

57.63American Indian/ 

Native Alaskan

2009-2010

2008-2009

-- -- -- -- -- -- 78.72

83.67Asian/Pacific 

Islander

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

58.75

56.28
Hispanic

2009-2010

2008-2009 100

100

18

18

20

19

36

39

26

24 62.69

62.3

71.45

68.01
White

2009-2010

2008-2009 100

--

45

--

36

--

18

--

0

-- --

18.18

44.77

38.97Students with 

Disabilities

2009-2010

2008-2009 -- -- -- -- -- --

36.48

42.59Limited English 

Proficiency

2009-2010

2008-2009 100

100

24

26

24

31

35

26

16

17 42.86

51.35

58.33

54.37Economically 

Disadvantaged

2009-2010

2008-2009 -- -- -- -- -- --

60.11

48.34
Migrant

2009-2010

2008-2009 100

100

14

21

25

23

39

44

21

13 56.41

60.71

65.29

63.18
Male

2009-2010

2008-2009 100

100

19

12

22

18

30

30

30

39 69.7

59.46

70.49

66.78
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 7 - Mathematics

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

6

11

35

42

38

23

21

24 46.97

58.73

63.64

62.8
All Students

2009-2010

2008-2009

38.6

39.64
African-American

2009-2010

2008-2009

53.52

57.97American Indian/ 

Native Alaskan

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

80.04

81.8Asian/Pacific 

Islander

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

54.34

54.81
Hispanic

2009-2010

2008-2009 100

100

7

10

34

44

36

23

22

24 46.77

58.62

67.08

65.89
White

2009-2010

2008-2009 --

100

--

45

--

45

--

9

--

0 9.09

--

40.09

34.1Students with 

Disabilities

2009-2010

2008-2009 -- -- -- -- -- --

33.68

37.52Limited English 

Proficiency

2009-2010

2008-2009 100

100

10

14

45

49

39

24

6

14 37.84

45.16

52.72

51.43Economically 

Disadvantaged

2009-2010

2008-2009 -- -- -- -- -- --

53.74

46.81
Migrant

2009-2010

2008-2009 100

100

8

12

41

38

28

19

23

31 50

51.28

61.62

60.28
Male

2009-2010

2008-2009 100

100

4

10

25

45

54

25

17

20 45

70.83

65.79

65.54
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 8 - Mathematics

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

8

18

21

37

46

29

25

15 44.62

71.15

55.62

55.16
All Students

2009-2010

2008-2009

31.29

31.53
African-American

2009-2010

2008-2009

49.33

61.54American Indian/ 

Native Alaskan

2009-2010

2008-2009

-- -- -- -- -- -- 73.61

77.05Asian/Pacific 

Islander

2009-2010

2008-2009

-- -- -- -- -- -- 47.15

46.25
Hispanic

2009-2010

2008-2009 100

100

8

18

21

33

46

32

25

17 48.33

71.15

58.83

58.34
White

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

32.52

28.25Students with 

Disabilities

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

25.96

27.25Limited English 

Proficiency

2009-2010

2008-2009 100

100

6

28

31

44

40

25

23

3 28.13

62.86

44.04

43.1Economically 

Disadvantaged

2009-2010

2008-2009

-- -- -- -- -- -- 46.45

37.41
Migrant

2009-2010

2008-2009 100

100

13

17

25

42

38

25

25

17 41.67

62.5

55.1

53.14
Male

2009-2010

2008-2009 100

100

4

21

18

31

54

34

25

14 48.28

78.57

56.18

57.31
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 11 - Mathematics

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

8

13

33

33

40

33

18

20 53.33

58.33

40.28

41.19
All Students

2009-2010

2008-2009

21.11

20.82
African-American

2009-2010

2008-2009

25.45

34.48American Indian/ 

Native Alaskan

2009-2010

2008-2009

-- -- -- -- -- -- 68.2

69.71Asian/Pacific 

Islander

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

31.37

34.26
Hispanic

2009-2010

2008-2009 100

100

9

12

31

33

41

35

19

19 54.39

60.34

42.65

43.61
White

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

17.55

15.93Students with 

Disabilities

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

14.29

20.52Limited English 

Proficiency

2009-2010

2008-2009 100

100

13

22

32

41

42

28

13

9 37.5

54.84

28.65

28.1Economically 

Disadvantaged

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

31.01

29.46
Migrant

2009-2010

2008-2009 100

100

13

16

25

36

47

20

16

28 48

62.5

39.16

40.63
Male

2009-2010

2008-2009 100

100

4

11

43

31

32

43

21

14 57.14

53.57

41.44

41.76
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 4 - Science

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

6

3

15

15

56

41

24

42 82.28

79.17

70.42

70
All Students

2009-2010

2008-2009

-- -- -- -- -- -- 44.74

43
African-American

2009-2010

2008-2009

71.6

67.8American Indian/ 

Native Alaskan

2009-2010

2008-2009

-- -- -- -- -- -- 74.74

74.1Asian/Pacific 

Islander

2009-2010

2008-2009

59.69

57.36
Hispanic

2009-2010

2008-2009 100

100

6

3

15

16

56

41

24

40 81.33

79.17

74.35

73.94
White

2009-2010

2008-2009 100

--

9

--

9

--

55

--

27

-- --

81.82

53.12

52.61Students with 

Disabilities

2009-2010

2008-2009

45.46

46.46Limited English 

Proficiency

2009-2010

2008-2009 100

100

10

2

20

15

55

49

15

34 82.93

70

61.69

60.58Economically 

Disadvantaged

2009-2010

2008-2009

50.68

58.47
Migrant

2009-2010

2008-2009 100

100

3

0

14

13

61

38

22

50 87.5

83.33

71.04

70.39
Male

2009-2010

2008-2009 100

100

8

6

17

19

50

45

25

29 74.19

75

69.76

69.58
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 7 - Science

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

3

11

37

29

38

45

22

15 60.61

60.32

57.03

62.73
All Students

2009-2010

2008-2009

25.95

34.33
African-American

2009-2010

2008-2009

43.66

56.52American Indian/ 

Native Alaskan

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

68.93

71.13Asian/Pacific 

Islander

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

43.62

49.14
Hispanic

2009-2010

2008-2009 100

100

3

11

36

27

36

45

24

16 61.29

60.34

61.53

66.77
White

2009-2010

2008-2009 --

100

--

55

--

36

--

9

--

0 9.09

--

34.23

37.77Students with 

Disabilities

2009-2010

2008-2009 -- -- -- -- -- --

21.5

26.01Limited English 

Proficiency

2009-2010

2008-2009 100

100

3

14

45

41

45

38

6

8 45.95

51.61

45.23

51.47Economically 

Disadvantaged

2009-2010

2008-2009 -- -- -- -- -- --

46.73

48.94
Migrant

2009-2010

2008-2009 100

100

3

12

36

12

33

58

28

19 76.92

61.54

59.26

63.36
Male

2009-2010

2008-2009 100

100

4

10

38

40

46

38

13

13 50

58.33

54.63

62.04
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 11 - Science

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

10

15

40

28

43

48

7

8 56.67

50

41.14

41.23
All Students

2009-2010

2008-2009

17.93

17.92
African-American

2009-2010

2008-2009

43.64

36.21American Indian/ 

Native Alaskan

2009-2010

2008-2009

-- -- -- -- -- -- 56.58

58.51Asian/Pacific 

Islander

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

28.98

31.71
Hispanic

2009-2010

2008-2009 100

100

10

16

38

25

45

51

7

9 59.65

51.72

44.25

44.21
White

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

17.79

18.32Students with 

Disabilities

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

6.38

8.64Limited English 

Proficiency

2009-2010

2008-2009 100

100

16

19

39

38

39

41

6

3 43.75

45.16

29.38

28.75Economically 

Disadvantaged

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

34.88

34.82
Migrant

2009-2010

2008-2009 100

100

9

12

34

28

47

48

9

12 60

56.25

43.43

45.37
Male

2009-2010

2008-2009 100

100

11

17

46

29

39

49

4

6 54.29

42.86

38.77

37.03
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 5 - Social Studies

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

8

8

9

32

44

43

39

18 60.76

82.67

55.59

61.03
All Students

2009-2010

2008-2009

33.71

40.29
African-American

2009-2010

2008-2009

45.31

63.08American Indian/ 

Native Alaskan

2009-2010

2008-2009 -- -- -- -- -- --

66.78

69.52Asian/Pacific 

Islander

2009-2010

2008-2009 -- -- -- -- -- --

44.28

53.49
Hispanic

2009-2010

2008-2009 100

100

8

8

8

32

45

44

38

17 60.26

83.1

58.84

64.01
White

2009-2010

2008-2009 100

100

36

36

9

36

45

18

9

9 27.27

54.55

35.7

41.39Students with 

Disabilities

2009-2010

2008-2009 -- -- -- -- -- --

26.91

34.1Limited English 

Proficiency

2009-2010

2008-2009 100

100

14

12

17

40

47

40

22

7 47.62

69.44

44.71

49.68Economically 

Disadvantaged

2009-2010

2008-2009

43.26

42.31
Migrant

2009-2010

2008-2009 100

100

8

9

15

32

45

43

33

16 59.09

77.5

56.55

61.22
Male

2009-2010

2008-2009 100

100

9

6

3

31

43

43

46

20 62.86

88.57

54.58

60.84
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 8 - Social Studies

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

8

11

25

29

54

49

13

11 60

67.31

56.29

55.83
All Students

2009-2010

2008-2009

30.47

33.05
African-American

2009-2010

2008-2009

48

67.69American Indian/ 

Native Alaskan

2009-2010

2008-2009

-- -- -- -- -- -- 69.84

70.53Asian/Pacific 

Islander

2009-2010

2008-2009

-- -- -- -- -- -- 45.73

43.59
Hispanic

2009-2010

2008-2009 100

100

8

10

25

32

54

47

13

12 58.33

67.31

59.8

59.03
White

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

31.64

30.87Students with 

Disabilities

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

20.73

20.24Limited English 

Proficiency

2009-2010

2008-2009 100

100

11

19

34

31

49

47

6

3 50

54.29

44.58

42.9Economically 

Disadvantaged

2009-2010

2008-2009

-- -- -- -- -- -- 46.99

38.85
Migrant

2009-2010

2008-2009 100

100

8

11

29

33

46

53

17

3 55.56

62.5

54.37

55.55
Male

2009-2010

2008-2009 100

100

7

10

21

24

61

45

11

21 65.52

71.43

58.36

56.13
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 11 - Social Studies

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

7

12

47

37

35

37

12

15 51.67

46.67

39.86

40.68
All Students

2009-2010

2008-2009

22.03

24.42
African-American

2009-2010

2008-2009

40

50American Indian/ 

Native Alaskan

2009-2010

2008-2009

-- -- -- -- -- -- 56.8

62.03Asian/Pacific 

Islander

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

29.41

28.7
Hispanic

2009-2010

2008-2009 100

100

7

11

45

37

36

37

12

16 52.63

48.28

42.2

42.77
White

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

17.55

17.76Students with 

Disabilities

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

5.87

8.21Limited English 

Proficiency

2009-2010

2008-2009 100

100

10

22

48

44

32

25

10

9 34.38

41.94

27.96

27.67Economically 

Disadvantaged

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

26.36

29.46
Migrant

2009-2010

2008-2009 100

100

3

20

50

36

31

24

16

20 44

46.88

38.14

40.97
Male

2009-2010

2008-2009 100

100

11

6

43

37

39

46

7

11 57.14

46.43

41.65

40.39
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 5 - Writing On-Demand

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

5

3

24

38

59

51

12

9 59.49

70.67

59.08

55.37
All Students

2009-2010

2008-2009

45.47

44.76
African-American

2009-2010

2008-2009

53.13

50.77American Indian/ 

Native Alaskan

2009-2010

2008-2009 -- -- -- -- -- --

70.3

73.31Asian/Pacific 

Islander

2009-2010

2008-2009 -- -- -- -- -- --

51.57

50.24
Hispanic

2009-2010

2008-2009 100

100

6

3

23

38

59

50

13

9 58.97

71.83

61.05

56.77
White

2009-2010

2008-2009 100

100

18

18

27

45

45

36

9

0 36.36

54.55

34.13

31.95Students with 

Disabilities

2009-2010

2008-2009 -- -- -- -- -- --

34.66

34.87Limited English 

Proficiency

2009-2010

2008-2009 100

100

8

5

39

52

42

40

11

2 42.86

52.78

49.94

45.24Economically 

Disadvantaged

2009-2010

2008-2009

39.33

42.66
Migrant

2009-2010

2008-2009 100

100

5

5

30

55

58

36

8

5 40.91

65

49.96

46.01
Male

2009-2010

2008-2009 100

100

6

0

17

17

60

69

17

14 82.86

77.14

68.72

65.09
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 8 - Writing On-Demand

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 100

100

8

8

31

55

58

35

4

2 36.92

61.54

42.35

42.08
All Students

2009-2010

2008-2009

27.5

28.34
African-American

2009-2010

2008-2009

42.67

55.38American Indian/ 

Native Alaskan

2009-2010

2008-2009

-- -- -- -- -- -- 59.72

63.58Asian/Pacific 

Islander

2009-2010

2008-2009

-- -- -- -- -- -- 35.84

33.44
Hispanic

2009-2010

2008-2009 100

100

8

7

31

57

58

35

4

2 36.67

61.54

44.22

43.88
White

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

18.65

17.55Students with 

Disabilities

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

16.55

14.31Limited English 

Proficiency

2009-2010

2008-2009 100

100

9

13

40

63

46

22

6

3 25

51.43

32.32

30.98Economically 

Disadvantaged

2009-2010

2008-2009

-- -- -- -- -- -- 32.79

26.62
Migrant

2009-2010

2008-2009 100

100

13

11

38

67

42

22

8

0 22.22

50

31.04

32.56
Male

2009-2010

2008-2009 100

100

4

3

25

41

71

52

0

3 55.17

71.43

54.55

52.23
Female
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Student Group School Year
Tested

Students

District Percent

Proficient and

Distinquished

State Percent

Proficient and

Distinquished

District Assessment 2009-2010Grade 12 - Writing On-Demand

Distinquished

Students

Proficient

Students

Apprentice

Students

Novice

Students

District Percent

2009-2010

2008-2009 2

3

60

75

35

21

2

0 21.31

37.21

35.04

34.97
All Students

2009-2010

2008-2009 -- -- -- -- -- --

26.94

25.91
African-American

2009-2010

2008-2009

29.82

31.25American Indian/ 

Native Alaskan

2009-2010

2008-2009

55.46

54.35Asian/Pacific 

Islander

2009-2010

2008-2009

-- -- -- -- -- -- 29.94

29.01
Hispanic

2009-2010

2008-2009 2

3

61

74

34

22

2

0 22.41

36.59

35.75

36.02
White

2009-2010

2008-2009 --

--

--

--

--

--

--

--

--

-- --

--

16.28

12.74Students with 

Disabilities

2009-2010

2008-2009

-- -- -- -- -- -- 13.71

14.2Limited English 

Proficiency

2009-2010

2008-2009 0

3

47

79

53

17

0

0 17.24

52.94

25.68

24.79Economically 

Disadvantaged

2009-2010

2008-2009

-- -- -- -- -- -- 27.96

24.24
Migrant

2009-2010

2008-2009 5

6

68

81

26

13

0

0 12.5

26.32

26.09

25.54
Male

2009-2010

2008-2009 0

0

54

69

42

31

4

0 31.03

45.83

44.15

44.26
Female
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Norm-Referenced Test (NRT) Iowa Tests of Basic Skills

Scores Reported in National Percentiles

Reading Mathematics

Grade District State Grade District State

3

4

5

6

7 7

6

5

4

3 65 

 58 

 53 

 49 

 56 

 62 

 57 

 55 

 46 

 51 

 56 

 51 

 51 

 42 

 45 

 60 

 56 

 53 

 43 

 51 

Norm-Referenced Test: The ITBS scores are not part 

of state or federal accountability. The assessment is for 

diagnostic purposes only. The school and district scores 

are reported publicly using national percentiles (Percentile 

Rank of Average Standard Score: National Student Norms). 

Each national percentile shows a student’s performance 

compared to other students who took the assessment at 

the same grade level and same time period—fall, 

mid-spring, or spring as compared to the 2005 norming 

group.

EXPLORE

 2010  2009 

District State District State

Reading 14.4 13.9 14.3 14.2

Mathematics 15.8 14.6 15.2 14.9

English 14.3 13.8 13.8 14.0

Science 16.6 16.0 16.5 16.1

Composite 15.4 14.7 15.1 14.9

PLAN

 2010  2009 

District State District State

Reading 17.4 16.0 17.5 16.2

Mathematics 17.3 16.4 18.5 16.5

English 16.6 15.9 17.7 15.8

Science 18.0 17.4 19.1 17.6

Composite 17.4 16.6 18.3 16.7

Readiness Assessment: 8th and 10th grade students in 

Kentucky are being given assessments by ACT, Inc, to 

predict high school and college success and indicate 

progress. 8th graders are given EXPLORE and 10th grade 

students are given PLAN. For further information on this test 

and the other components of the Educational Planning and 

Assessment System (EPAS) go to the KDE homepage 

(http://www.education.ky.gov) and select School Report 

Card from the blue navigation bar.

Other Measures: The third component of the Kentucky 

Testing System is our district's performance in attendance, 

retention*, dropout rate, and for successful transition to 

adult life. Data in these tables reflect our performance 

during the 2008-2009 school year.

* The percent of students who had to repeat the grade.

College Military Work Voc/Tech

Training

Work &

PT School
Not

Successful

66.0% 4.3% 19.1% 2.1% 4.3% 4.3%

56.4% 2.4% 22.8% 6.3% 6.5% 5.6%

Transition to Adult Life

Attendance

Rate

Retention

Rate

Dropout

Rate

Graduation

Rate

District  97  2  1  86 

State  94  3  2  84 

NAEP: The National Assessment of Educational Progress 

(NAEP) is also known as "the Nation's Report Card". NAEP 

has been conducting assessments since 1969 and is the 

only national assessment of what "America's students know 

and can do" in various subject areas. NAEP does not report 

scores for individual students or schools. NAEP bases its 

results on a sample of students and provides data at the 

state and national level.

Below 

Basic
Basic Proficient

Reading

Grade 4

Mathematics

Advanced

NAEP Achievement Level Percentages

Grade 4

 32%  35%  25%  8%

 21%  49%  27%  3%

Students with

Disabilities

English Language

Learners

Reading

Grade 4

Mathematics

NAEP Participation Rates

Grade 4

 52%  54%

 42%  65%

Students with

Disabilities

English Language

Learners

Reading

Grade 4

Mathematics

NAEP Participation Rates

Grade 8

 84%  89%

 51%  82%

Below 

Basic
Basic Proficient

Reading

Grade 4

Mathematics

Advanced

NAEP Achievement Level Percentages

Grade 8

 27%  46%  25%  3%

 31%  42%  22%  5%
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Our Learning Environment

School Safety: Here is what we 

are doing to make our school 

safe for our students.

The district is committed to integrating technology in every P-12 classroom. All classroom within the district 

have projectors, smart boards/tablets, document cameras, and DVD/VCR players. The district has 3 

stationary labs and 3 mobile labs for student use. Students have access to online and other resources such 

as Atomic Learning, United Streaming, Microsoft Office Certification, Compass Learning, Read/Write Gold, 

and other various applications. The district is working towards providing all students with 21st century skills 

so they are successful when they graduate from our institution.

Visitors are 

Required to Sign in

All Parents Received the

District Discipline Code

% Classrooms with 

Outside Line

Violation
# of Reported

Incidents

# of Students

Suspended

# of Students

Expelled

1st Degree Assault

Drug Violation

Weapons Violations

Student Resources

Parental Involvement

Spending per

Student

Student/

Teacher 

Ratio

% Computers

5 Years Old or 

Less

District

State

Students per Internet

Connected Computer

ACT Testing: The ACT is America's most widely accepted college 

entrance exam. It assesses high school students' general 

educational development and their ability to complete college-level 

work. The multiple-choice tests cover four skill areas: English, 

mathematics, reading, and science. All Kentucky Juniors are required 

to take the ACT. The chart below shows both 11th grade and 

graduating Senior ACT scores.

Teacher Qualifications
The preparation and experience of our teachers also is important 

to our success. These numbers do not include administrators, 

guidance counselors, or library media specialists. Upon request, 

our district will provide information about the qualifications of your 

child's teachers and teachers' aides. 

District State

% of Teachers with Emergency or Provisional 

Certification

% of Classes Taught by Teachers who Participated 

in Content-Focused Professional Development

% of Core Academic Subject Classes NOT 

Taught by Highly Qualified Teachers

Average Years of Teaching Experience

Number of Teachers certified by the National 

Board for Professional Standards

NA

3.6%

95.0%

0.0%

9.6%

0

1.1%

1.7%

11.7%

1704

B.A./

B.S.

M.A./

M.S.

Professional Qualifications of 

all Teachers in the School

Rank

I

Spec-

ialist

Ph.D/

Ed.D.

Total

Teachers

Y Y 100.0%

0 0 0

1 1 0

0 0 0

$9118 17.0:1 50.0% 3.6:1

$10742 15.0:1 76.6% 2.7:1

21.8% 60.0% 16.4% 0.0% 1.8% 100%

11th Grade ACT Scores

English Math Reading Science Composite

District

State

State

District

18.6 19.9 20.2 20.3 19.9

17.7 18.2 18.8 18.7 18.5

18.5 19.7 18.8 20.4 19.4

17.3 18.2 18.4 18.5 18.22
0
0
9

2
0
1
0

Graduating Senior ACT Scores

English Math Reading Science Composite

District

State

State

District

19.9 20.5 20.0 20.4 20.3

18.3 18.7 19.4 19.4 19.1

18.3 18.4 18.8 18.7 18.7

18.3 18.7 19.4 19.4 19.1

2
0
1
0

2
0
0
9

Our District 638 132 20 6970

Procedures in Place in Our 

School for Drug and Weapons 

Detection:

Policies and procedures are in place in both schools regarding drug and weapon detection.  Students 

receive drug prevention instruction and bullying/conflict resolution training each year.  The district contracts 

with an outside agency to provide a confidential method for reporting any suspicious student behaviors 

connected to violence or drug abuse.  Also, our small size enables us to be proactive in the prevention or 

intervention of such matters.

# of Students Whose 

Parent/Guardian Had 

at Least One Teacher 

Conference

# of Parents/Guardians 

Voting in School 

Council (SBDM) 

Elections

# of Parents/Guardians 

Serving on the School 

Council (SBDM) or its 

Committees

# of 

Volunteer

Hours

How We Use Technology To Teach:
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District 

Aggregate

High-Poverty

 Schools

Low-Poverty 

Schools

Percentage of Core Academic Subject Classes not 

Taught by Highly Qualified Teachers

0.00% 0.00%0.00%

This table shows schools with Primary programs along with the number of students requiring 5 years in the Primary program.

CountSchool Name
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Other Important Information About Our District

State Contest Results: The Williamstown High School "Band of Spirit" won the 2009 KMEA "Class A" state marching band 

championship under the direction of Mr. Bob Gregg. The MS and HS bands received Distinguished ratings at the 2010 KMEA District 

VI Concert Festival. 3 students were selected for KMEA All State Band. 2 elementary, 6 middle school and 1 high school students 

were selected to the KY All-State Choir. Four students were winners in the state's annual "Adopt-A-Highway" poster contest.

Extracurricular Activities: Williamstown Elementary offers intramural and competitive traveling basketball teams for students in 

grades 1-5. Students can also participate in chorus, the school's newscast team, student council, academic teams and cross country. 

Williamstown Jr./Sr. High School students participate in golf, volleyball, basketball, cross country, cheerleading, softball, baseball, 

tennis, track, chorus, band, drama, academic teams and other various school organized clubs.

Awards & Recognitions: Mr. Steven Faulkner, a junior, won the state KHEAA essay contest titled, "Promote Your School" As the 

winner of this contest, Steven was awarded a $500 scholarship and our district and students will be highlighted in the 2010-2011 

KHEAA publications. Our district demonstrated proficiency in all ten indicators of the Advancing Student Achievement Program. The 

district was recognized at the Kentucky School Board's Association winter conference for this accomplishment.

What We Are Doing To Improve: The district fully implemented MAP, an interim assessment students take three times a year in 

Reading, Language Usage and Math. The data teachers receive allows them to differentiate their instruction to meet the needs of all 

students. Teachers are engaged in meaningful professional development that allows them to look at curriculum, instructional 

practices, and assessment of student learning. For more information, our CDIP is available on our website.

For Further Information: To locate further data concerning this school and the district, please go to the Kentucky Department of Education homepage at 

http://www.education.ky.gov, and select School Report Card from the blue navigation bar at the left of the screen. Next, select Expanded Data and you will see a selection 

of reports offering a wealth of detail about the school and district and their programs. For even more information we suggest that you visit the school or district office 

and talk with the staff and faculty.
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Cultural-Heritage and Religious Travel Market
Two of the fastest-growing segments in the travel industry are the cultural-heritage and 
religious traveler segments. These two segments have a significant crossover in travelers.

The cultural-heritage traveler is made up of 78% of all leisure travelers or 118.3 million U.S. 
adults. This group of travelers skew slightly older, are more educated, and have a higher 
household income than the general traveler. They represent all demographic groups. They 
are high frequent travelers and they spend more on their trip than the average traveler. This 
traveler includes cultural and art exhibits, museums, historical sites, festivals, re-enactments, 
and special exhibits as part of their trip. They have a high propensity to look for learning 
opportunities and enjoy unique shopping and are much more likely to combine a business 
trip with leisure travel.  

This group is one of the most sought after travel segments due to their frequency of travel and 
their expenditures. It is estimated that this segment provides a $192 billion impact to the U.S. 
economy annually according to the Travel Industry Association of America.

The profile of the religious traveler is similar to that of the cultural-heritage traveler. This travel 
has been wrongly stereotyped into segments which involved trips to Israel, Rome, Greece and 
travel which was referred to as mission trips. Today, religious travel includes themed cruises, 
retreats, conferences, special exhibits, museums, themed attractions, cultural festivals, special 
exhibits, and adventure outings. Religious travel is one of the fastest-growing segments in the 
travel industry. The sharpest and greatest increase in religious travel has taken place during the 
1990s according to the Religious Conference Management Association. 

For example, religious conventions and meetings have increased from 4.4 million attendees 
in 1994 to 14.7 million attendees in 2006. It is estimated by the Travel Industry Association 
of America that religious travel has a direct expenditure of $18 billion annually. Twenty-five 
percent of all travelers incorporate a religious travel piece in their trip. The age span of this 
segment is evenly divided into the 18-34, 35-54, and the 55+ age groups. Religious travel 
is being spurred on by “boomers” who don’t want to be told about faith but rather want to 
experience it for themselves. It is the mainstream traveler and the cultural-heritage traveler 
who is the driving force behind this explosive growth. Religious travel is year-round with group 
travel being an important part.  

The two entities found in this report capture both the cultural-heritage traveler plus the 
religious traveler. The existing Creation Museum and the new project, The Ark Encounter, are 
presented in the following pages. The historical economic impact of the Creation Museum and 
the future economic impact of both The Ark Encounter and the Creation Museum are detailed.
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The Creation Museum

The Creation Museum, operated by Answers in Genesis, 
is a concept that was envisioned by founder Ken Ham 
in the 1970s while he and his family were living in 
Australia. The vision was shaped over the next many 
years and began to take a physical presence in Boone 
County, Kentucky in 1996. Located off Interstate 275, 
the 70,000-square-foot Creation Museum facility had 
its grand opening May 26, 2007 and saw over 4000 
guest come through its doors the first day. 130 separate 
media organizations were present during the first few 
days. Since the Grand Opening, about one million 
people have been amazed by its state-of-the-art 
animatronics figures, Stargazer Planetarium, masterfully 
created scenes, and numerous interactive activities for 
the whole family. 
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Originating States

Most (83%) of the Creation Museum’s 
visitors come from ten states:  Ohio, 
Indiana, Kentucky, Michigan, Tennessee, 
Pennsylvania, Illinois, North Carolina, 
Wisconsin, and West Virginia. 

Direct Visitor Spending Study
It has been assumed that the Creation Museum has had a very positive impact on the 
economy of Northern Kentucky and the Cincinnati, Ohio area. In order to verify this 
proposition, in the summer of 2009 an Assessment of Direct Visitor Spending was conducted 
by Jerry Henry & Associates (JHA) on behalf of the Creation Museum to determine the direct 
travel-related economic activity in the primary market generated by the Creation Museum 
attendee. JHA is one of the leading research companies in the tourism industry with present 
and past clients such as Kentucky Department of Tourism, Missouri Division of Tourism, The 
Saint Louis Science Center, Zoo New England, Hershend Family Entertainment, Pocono 
Mountains Visitor Bureau, Kentucky Heritage Museum, Cincinnati Regional Tourism Network, 
Kansas City Convention and Visitors Association, Branson Landing, Conner Prairie Outdoor 
History Museum, Precious Moments, The Vacation Channel, Memphis Convention and Visitors 
Bureau, and numerous other public organizations and private corporations.

The assessment was conducted via an on-line survey of individuals who had traveled to and 
visited the Creation Museum. 

There were several signi!cant !ndings gleaned from the report: 
* The average Creation Museum visitor lives 259 miles from Petersburg, KY. 
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Originating Demographic Market Area

The top 14 feeder markets represent 67% 
of the visitation – ranking of visitation: 
Cincinnati, Indianapolis, Dayton, Lexington, 
Columbus, Louisville, Fort Wayne, Cleveland, 
Charleston, WV, Detroit, Nashville, Chicago, 
Toledo, and Greenville, SC. These results 
somewhat mirror the results reported by the 
Cincinnati Convention and Visitors Bureau in 
regards to area visitation.

Age

*The average visitor’s age is 48.7 years of age. 
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A dults  only
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Familie s  w ith 

childre n
51 %Families

with
Children

51%

Adults
Only
49%

* Over half of the visitors have children under the age of 18 years in their homes.  
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Education

*Two-thirds of the Creation Museum’s visitors have a college or advanced degree.
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Income

* The average Creation Museum visitor has a household income of $67,500.
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Visitation

* The average guest has visited the Creation Museum 1.7 times.
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8+ hours
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1 hour
0%
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Length of Stay

* The average length of stay at the Creation Museum is nearly 6 hours.
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Likelihood to Return

*  Two-thirds of the Creation Museum guests say they are likely/very likely to return
    within 12 months; nearly 90% say they’ll return within the next 3 years. This is far
    above the norm for museums.

28.2%
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38.9%
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Overnight Stays

* Just over half of the Creation Museum visitors spend the night in the area.
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48%

Overnight
52%
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* 86% of all overnight stays are at hotels/motels.

*  The average overnight stay is 1.8 nights. This provides a signi!cant economic bene!t to
    the area.
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Conclusion of Current Customer Base:

The Creation Museum visitor is a highly desirable traveler for the regional tourism industry. 
This is a very well-educated customer who is of a mid to upper income group and will travel 
a significant distance in order to pursue an educational, historical, religious, and cultural 
exploration. The customer base is a good balance of families and adult travelers. The average 
group size is significant, as well as the number of overnight visitors to the area. Due to the 
average distance traveled by the Creation Museum customer, the area is receiving a good flow 
of new dollars being spent and not simply a recirculation of residential dollars. The Creation 
Museum has a very loyal customer with a very high index of intent to visit the Creation 
Museum multiple times. As the Creation Museum continues to grow its attendance, the 
Cincinnati area tourism businesses and support businesses will benefit positively by the influx 
of out-of-region new dollars.

The economic impact of the Creation Museum is detailed in the next section.

Group Travel Size

*  The Creation Museum average travel party is estimated to be 3.69 members. Groups of 
    seven or more generally look for other activities in an area in addition to their primary reason 
    for visiting. This provides a significant economic impact for the geographic area.

I ndiv idua l pa rtie s  

of 6  or fe w e r

5 8 %

Groups  of 7  or 

m ore

4 2 %

Individual parties
of 6 or fewer

58%

Groups
of 7 or more

42%
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General Assumptions

Economic impact analysis typically begins with an estimate of direct expenditures. The 2009 
Assessment of Direct Visitor Spending estimated direct travel-related economic activity in the 
primary market.

JHA collected data on a variety of tourism-related variables. Variables included the 
expenditures made by the visitor while at the Creation Museum and those expenditures 
made throughout the Greater Cincinnati and Northern Kentucky area while on their trip. The 
Nehemiah Group, Inc, a tourism consulting firm, in turn used this information in combination 
with a variety of other local economic impact assessments to make the projections in this 
study.  The economic impact analysis in this study includes two segments. The first segment 
estimates direct expenditures by the visitor while in the area. The second segment of the 
analysis, utilizing projections used in similar studies that involved an input-output model 
(TEIM) to estimate the total effect of direct expenditures on the region’s economy, projects the 
industrial output of the visitor direct expenditures.

The economic impact found in this section begins with the purchases made by tourists or 
travelers visiting the Creation Museum plus the resulting spending in the surrounding area. 
The purchases which the Creation Museum visitors made, other than those at the Creation 
Museum, include expenditures for such goods and services as transportation, lodging, 
food and beverage, entertainment, souvenirs, and other retail goods. These two groupings 
of spending are referred to as direct expenditures and collectively referred to as the direct 
economic impact of the Creation Museum’s visitors.  

Direct expenditures ripple through the region’s economy. Businesses conducting direct 
transactions with tourists and travelers who are visiting the Creation Museum must pay wages 
and salaries, purchase goods and services as inputs, and pay taxes. Indirectly impacted laborers 
and businesses also undertake new economic activity, buying goods and services and paying 
taxes on those purchases. This process is repeated, with the new economic activity getting 
steadily smaller as each round of spending occurs, until finally the ripple effect becomes 
insignificantly small. The combined impact of all of the spending rounds is referred to as the 
multiplier effect of tourism and travel and it is this economic input-output model (TEIM ) that 
was developed by the State of Kentucky in 2007 to estimate the multiplier effect for the State. 
It is this multiplier that  is used in this study and has been used in the following projection 
of the Creation Museum’s indirect economic impact. When this multiplier was developed 
it included Boone County in its projection calculations. The original purpose of the State in 
developing the process was to measure the multiplier effect of tourism on the area’s economy, 
the same purpose for which the multiplier is being used in this analysis.

The total economic impact of the Creation Museum is the sum of the direct and multiplier 
effects, expressed in terms of output, employment, personal income, value added, and taxes. 
It is important to note that tourism impacts all sectors of the region’s economy. The research 
findings presented in this report show the importance of tourism to the area’s economy. The 
pages that directly follow represent the current economic impact the Creation Museum is 
having and has had on the area. Later in the report the future economic impact of the Creation 
Museum will be discussed.
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Market Assessment

Visitation

Unlike projections of visitation conducted for states or cities, the Creation Museum has a gated 
attendance and knows that it attracts an average of 350,000 visitors per year. The Creation 
Museum knows the amount spent by the Creation Museum customer while visiting the 
Museum and it is referred to as per person spending in this report. The Creation Museum 
also has a substantial customer visitation database that was used in this study. Through this 
data base the Creation Museum customer shared what their spending patterns, other than 
the expenditures made at the Museum, were while visiting the area. This helps to make the 
Creation Museum’s estimate of economic impact more accurate and reliable than similar types 
of projections made for destinations. The expenditures made at the Creation Museum and 
those made away from the Museum are referred to as direct expenditures.

Overnight Stays vs. Day Trips 

The Creation Museum has averaged 350,000 for its first two years of operation. Over half 
(51.8%) or 181,300 of the Creation Museum’s 350,000 annual visitors spent the night in the 
area when they visited the museum, for an average of 1.82 nights each.  This equates to 
329,966 person nights annually spent in the Greater Cincinnati region.  The remainder of the 
guests would be classified as day-trippers, even though many live outside the general trade 
area, and this equates to 168,700 day-trippers.

Visitor Days

In addition to the 329,966 person-nights spent in the area, an additional 168,700 Creation 
Museum visitors spent the day in the area during their stay.  Altogether, this equates to a total 
of nearly 498,666 visitor days that were spent annually in the Greater Cincinnati area as a 
result of travelers coming to tour the Creation Museum.  
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Economic Impact

Direct Expenditures

Direct expenditure estimates are made as a result of extrapolating the Creation Museum’s 
annual attendance by the expenditures (by category) projected in the initial baseline study.  
These expenditures include the amount spent directly at the Creation Museum as well 
as other expenditures these visitors outlaid for lodging, food & beverage, transportation, 
entertainment, etc.  Direct domestic tourism and travel expenditures generated from 
the Creation Museum’s visitors are estimated to total $41.4 million, including nearly 
80% or $32.7 million being spent at businesses in the region unrelated to the Creation 
Museum.

Consumer Expenditure Categories

In order to perform an impact analysis, direct expenditures must be divided into categories. 
The primary market study conducted on behalf of the Creation Museum broke expenditures 
down by category, as shown below.

Lodging 38% = $12.4 million
Transportation 12% = $  3.9 million
Food & Beverage 28% = $  9.2 million
Shopping 11% = $  3.6 million
Entertainment 10% = $  3.3 million
Other 1% = $    .3 million___________________________________
TOTAL 100% = $32.7 million
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Average Expenditures per Person 

The average spending by a Creation Museum customer, in addition to what they spent at the 
Creation Museum, is $93.47. This takes into consideration all day trippers and overnight visitors.

The total expenditures per visitor, including expenditures made at the Creation Museum, 
average $118.19

Industrial Output

Total industrial output due to the tourism and travel generated by the Creation Museum is 
estimated to total $19.9 million.  This is projected by using the conservative multiplier the U.S. 
Travel Association projected for the State of Kentucky in 2007 of (0.48) and extrapolating it 
across the Creation Museum’s direct expenditures ($41.4 million).

Combining the direct expenditures spent by Creation Museum visitors with the indirect 
expenditures projected by use of the region’s multiplier, total expenditures annually are 
estimated to be $61.3 million.

Tax Revenues       

Tax revenue generated in the geographic area due to tourism and travel is estimated to total 
$3,678,000 million (based upon 6% sales tax). This is the total impact of tourism and travel 
on taxes collected by Kentucky, Ohio, and Indiana. It’s important to note that this total impact 
reflects both direct tourism-related expenditures and their ripple (indirect) effects.
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Employment

Using the same ratios provided in the USTA Economic Impact Study for the State of Kentucky, 
it is estimated that tourism and travel in the Greater Cincinnati area generated by Creation 
Museum visitors last year resulted in the creation of an estimated  2,391 jobs which support 
tourism or are tourism related. Included in this number is the Creation Museum staff of 120 full 
and part time personnel.

Construction Economic Impact

The Creation Museum and the AiG offices were built starting in 2004 with the Creation 
Museum opening in 2007. The construction cost was $37.1 million. This direct construction 
expenditure combined with the industrial output construction multiplier [.60] equaled to 
$59,360,000. The jobs created by the construction expenditure of the Creation Museum are 
not calculated in this report.

Total Economic Impact of the AiG complex 

Based upon the average annual economic impact of the Creation Museum of $61.3 million, 
plus the economic impact of construction, the total economic impact of the 2-1/2 years of 
operations and the construction portion is $212.7 million.
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The Ark Encounter

CBS’ 60 Minutes news program, in conjunction with Vanity Fair magazine, recently conducted 
a survey asking which archaeological discovery would people want to be made next. The 
response: Noah’s Ark (43%), Atlantis (18%), Amelia Earhart’s plane (16%), Nixon’s lost tapes 
(13%), and Cleopatra’s barge (5%). Noah’s Ark continues to capture the imagination of the 
general public, and this interest spans all social, religious, and economic segments. The Ark and 
the Flood is one of the few historical events which are well known in the worldwide global 
circle. 

Answers in Genesis has been conducting research for many years on the life and times of 
the historical time period of Noah and the Ark. Through that research, plus the assistance of 
other experts in various fields of theme presentation, The Ark Encounter project has been 
developed. 

The Ark Encounter is a multi-hundred acre project to be built within a one-hour drive time of 
the Creation Museum. The Creation Museum is located near the Cincinnati Airport in Northern 
Kentucky. The Ark Encounter is a family-based experience with multi-creative presentations 
that bring to life the time period of Noah. The Ark Encounter is a single-gated admission 
complex composed of numerous presentations, family inter-activities, creative dining, highly 
thematic retail, and multiple acres of eco-friendly landscaping. The whole project is designed 
using LEED guidelines. 

The estimated stay time required to enjoy the whole complex is about 7 hours. It is designed 
to be highly repeatable and to accommodate all age groups and interest levels. The focal point 
will be the recreation of the full-size Noah’s Ark and Noah’s village. The visitor will be able to 
explore the 500 feet x 75 feet x 3 stories tall Ark and see how the animals were housed, how 
Noah and his family lived, and how the Ark was built. The guest is immersed into the time 
period via highly thematic setting, beautiful landscaping, and the use of multiple activities and 
presentations. In order to accommodate the crowd, unique people-moving systems transport 
the visitor through the various presentations found throughout the complex.

Special exhibits and festivals will be part of the annual operation of The Ark Encounter, thus 
providing a unique experience for the visitor on each return visit. The Ark Encounter will 
operate year around and will provide a host of special programs and seasonal activities which 
will constantly attract new visitors.
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 Concept Study
An extensive study was conducted by Answers in Genesis through the nationally recognized 
research firm America’s Research Group (ARG) to determine the appeal to the general public 
of visiting a facility which features Noah’s Ark. ARG’s work is used consistently by the New York 
Times, Fox Business Week and the Wall Street Journal. ARG is one of the leaders in determining 
consumer behavior, what drives that behavior, and then determines from that data how 
the consumer would respond to such a project as Noah’s Ark. ARG has a noteworthy track 
record of accuracy in their forecast and their services are used by many nationally recognized 
organizations and corporations. Here are a few key facts from the survey:

 This was a nation-wide general population study.

 Seven in ten said they have thought about the size of Noah’s Ark.

Three in four said they believe Noah’s Ark was actually built.

Over three in five said they would take their family to see a full-size replica of the Ark if it     
 was located in America.

Three in four said they think the idea of building an exact replica of the Ark is a worthy 
 idea that should be undertaken.

 Three in five said this would be a vacation idea for any time of the year.

 Three in ten said they could see themselves visiting the Ark as a multi-day visit.

 One in two said they could see themselves visiting the Ark as a single-day visit.

Two in five said they think they and their family would visit the Ark multi-times.

 Four in five said they would like to see the Ark being built.

 One in two said they would drive to visit the Ark if it could be driven to in two days.

 Two of three said they would consider visiting the Ark knowing it would be built in the 
 Cincinnati, Ohio area.

 Of those surveyed:

    6.6% have an income of $15,000 to $23,999

  12.9% have an income of $24,000 to $35,999

  22.5% have an income of $36,000 to $49,999

  36.4% have an income of $50,000 to $74,999

  16.4% have an income of $75,000 to $99,999

    3.0% have an income of $100,000 and up

 It was estimated that attendance the !rst year would be from 1,200,000 – 2,000,000.
 For the purpose of the projections which follow and the design for the project, a
 !rst-year attendance of 1,600,000 was used.
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The Ark Encounter customer has a similar profile of the Creation Museum visitor but includes 
a larger portion of the general population. The profile is similar to that of the heritage and 
cultural tourist plus a significant mix of the general population tourist. This mixture helps 
provide a solid year-round tourist base composed of all age groups and income levels. The 
facility is designed to meet the interest levels of the various customer segments.  It should also 
be noted that The Ark Encounter will attract a significant number of visitors from the +350 mile 
radius. The customer profile, their travel patterns, and their direct expenditures follow in this 
report.

The interest level of such a project as The Ark Encounter also has a wide international appeal. 
This interest level is not confined to any particular country. However, The Ark Encounter will 
have a heightened appeal to such regions of the world as Asia, South America, parts of Africa, 
Australia, and parts of Europe. 

Due to the worldwide interest in such a project, The Ark Encounter will garner a tremendous 
amount of press coverage on a global level thus increasing the exposure for the geographic 
region where The Ark Encounter is located. 

However, the evaluation which follows takes into consideration the economic impact only of 
the domestic traveler.
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Concept Overview
The Ark Encounter complex is estimated to have a physical footprint of 100 acres composed 
of three major categories: guest parking and services, the Ark and related presentations, and 
operation’s support areas.  The total acreage required for the project is 400+ acres to be used 
for The Ark Encounter footprint, a decompression zone, sight blocks, future expansion, and 
commercial development. 

The Ark Encounter will operate year-round, 7 days a week, with varied seasonal operating 
hours. It is estimated that The Ark Encounter will attract an attendance in its !rst year of 
1,600,000 with a year-to-year increase in annual attendance of 4%. In order to grasp the scope 
of The Ark Encounter project, the parking requirements for the estimated peak attendance day 
is 3,100 parking slots, which will accommodate the peak crowd of 15,600. The combination of 
the parking areas and The Ark Encounter complex amount to about 100 acres. Guest services 
will be located throughout the complex with operation’s support areas being contiguous 
to the guest accessible areas.  All guest amenities have a continuity theme tied to the story 
of Noah and of that time period in history. The guest accessible areas includes the full-scale 
Noah’s Ark with a people mover attached to the Ark in order to efficiently accommodate the 
attendance and to move visitors through the story line of the Ark; a variety of eating facilities; 
both outdoor and indoor theaters, some housing 3D experiences and live entertainment; 
several interactive family areas; theme areas and theme structures depicting events at the time 
of Noah; creative retail shops; thematic gardens; a petting zoo and aviary; several  spectacular 
outdoor water features; a special events building and outdoor exhibit areas to accommodate 
a variety of limited engagement festivals and exhibits; corporate outing facility to be used by 
large groups for private functions; amphitheater; and the necessary guest support amenities 
to comfortably support the anticipated guest attendance levels.  The whole complex is being 
designed and built with an emphasis on LEED – Leadership in Energy and Environmental 
Design – guidelines. It will be one of the largest Eco-friendly developments in the U.S.A.

The land and buildings will be owned by a limited liability company [LLC]. Crosswater Canyon, 
Inc., a wholly owned non-profit subsidiary of Answers in Genesis will be the managing 
member of the LLC, responsible for all day-to-day operations of The Ark Encounter. The 
LLC will be subject to all appropriate tax liabilities and will be eligible for all the appropriate 
incentives available for a tourism project of this scope. The LLC is responsible for collection and 
submission of all appropriate sales taxes.
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Concept Timeline and Construction Cost
The Ark Encounter complex involves a significant effort in both architectural design and 
engineering. The time required, assuming a normal timeline schedule from start to opening, 
for permitting and environmental surveys; bidding process; site engineering and site work; 
building design and construction; installation of equipment; theme overlay; and staff training 
is 38 months. 

The cost of construction will vary depending upon the site selected.  The Ark Encounter 
project has a phase one and a phase two implementation concept under the current strategic 
plan.  Phase one includes all infrastructure and guest services, all  thematic presentations, and 
the majority of all other amenities. Phase two includes an expansion of support services, an 
additional performing arts  theater, the addition of the amphitheater, and the expansion of the 
corporate outing facilities.

Phase one estimated construction cost is $144,500,000 which includes all construction, 
design and engineering fees, and equipment. The scheduled opening of The Ark Encounter 
complex would be in the spring of 2013. Phase two additions and expansions are scheduled 
for years 2019 and 2022 at an estimated cost of $8,775,230. The total assets in use at the end 
of 2022 will be $153,275,230. 

The above mentioned cost for phase one does not take into consideration pre-opening 
labor, and other ramp-up expenditures associated with the grand opening.  Any commercial 
development cost, other than The Ark Encounter, is not included in the above. Due to the 
project’s national drawing power and the guest overnight stay demand, The Ark Encounter‘s 
geographic location will attract interest from hotel developers, restaurant owners, and 
convenience store operators. A project of this scope will also result in significant demand by 
tourism-related businesses to be located near the facility. The Ark Encounter will be the catalyst 
for significant economic benefits for the surrounding geographic area.
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Area Bene!ts
The Ark Encounter will attract worldwide attention from the beginning of the building of the 
Ark all the way through the grand opening. The Ark Encounter will attract visitors on a global 
basis and will become one of the must-see destinations in the country. The average length 
of stay at The Ark Encounter by the visitor is estimated to be 7 hours. The Ark Encounter is a 
single-gated admission which has over 40 acres of activities for the guest.

The Ark Encounter is open year-round with 363 operating days. The attendance ratio by 
quarter is estimated to be:

The year round operation will be a great benefit to the regional tourism economy, by positively 
impacting lodging, dining, and area attractions. 

It is estimated that the visitor will drive and fly an average of 350 miles to the area.

40.3% of the potential visitors said they would consider "ying to see The Ark Encounter. 

59.7% of the potential visitors said they would drive to see The Ark Encounter.

2nd Quarter
29%

1st Quarter
11%

3rd Quarter
37%

4th Quarter
22%

Flying
40.3%

Driving
59.7%
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Private Homes 8%

RV Parks/Campgrounds 7%
Hotels 
85%

The traditional air traveler tourist will spend approximately 23% more per person 
per day than the driving tourist. The air traveler will stay longer and as a result will 
spend 83.5% more while in the market than does the driving tourist. Taking into 
consideration the cost of airfare verses the driving cost and the longer stay time, the 
air traveler tourist will spend 72% more than the driving tourist. Assuming that only 
1/3 of those who said they would consider "ying in order to see The Ark Encounter 
actually do so, the number of air travelers the !rst year would be 193,600. 

The accelerated spending of these travelers is not calculated in this report due to 
the conservative approach that was taken. However, if the accelerated spending 
due to the air traveler was to be included, it would add an additional $17.4 million 
in direct spending the !rst year and would increase each year thereafter. The Ark 
Encounter will have a signi!cant positive impact on the region’s air carriers and on 
the associated airports.

The combination of the flying and driving visitor will provide the region with an excellent 
opportunity to benefit from The Ark Encounter. There is also a high interest to visit The Ark 
Encounter from overseas. The international visitor will stay longer in the market and will spend 
more on their visit than the traditional U.S.A. traveler. The data reflected in this report takes into 
consideration only the domestic traveler.

Overnight Visitor’s Lodging 

Based upon the data developed from the Creation Museum customer survey and the general 
population study conducted by ARG, it is estimated that 65% of the visitors to The Ark 
Encounter will spend at least two nights in the market. The remaining 35% are considered 
day trippers even though they may live outside the market trade area. Assuming a first-year 
visitation of 1,600,000, the resulting person nights would be 2,080,000 where they stay: 
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Person Nights by Quarter 

The overnight visitor will spend 2 nights in the market. The person nights by quarter: (1st) 
228,800; (2nd) 603,200; (3rd) 769,600; (4th) 478,400.

Room Nights by Quarter 

Assuming that 85% of the overnight stays use a hotel [1,768,000] and the group size is 3.69 
(the same as the Creation Museum group size), the total annual room nights is 479,132. 
Room nights by quarter equals: (1st) 52,706; (2nd) 138,948; (3rd) 177,278; (4th) 110,200. 
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Visitor Days 

The annual number of visitor days that will be spent in the region, based upon the first 
12 months of The Ark Encounter operations, will be approximately 2,640,000. This is the 
combination of overnight stay and day visitors. 

Visitor Spending 

Based upon the data derived from Creation Museum visitors and the ARG survey of the 
general population, it is estimated that the average domestic visitor to The Ark Encounter 
will spend the following while in the market, in addition to the amount spent at The Ark 
Encounter: Per person spending (which includes day-trippers and overnight visitors):

Lodging $  40.89 = $65,424,000
Transportation $ 13.29 = $21,264,000
Food & Beverage $ 30.24 = $48,384,400
Shopping $ 11.55 = $18,480,000
Entertainment $ 10.22 = $16,352,000
Other $   1.21 = $  1,936,000_______________________________________
TOTAL $107.40
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Visitor Income 

The Ark Encounter visitor skews towards the mid to upper income group. 55.8% of those who 
indicated they would visit The Ark Encounter have a household income of $50,000 or higher; 
22.5% have an income between $36,000 - $49,999; and 21.7% are below $35,999. The overall 
income level of The Ark Encounter visitor is slightly lower than the Creation Museum because 
The Ark Encounter has a much broader appeal to the general population base. 

The Ark Encounter visitor is also composed of international travelers whose income levels will 
generally skew higher than the general population visitor. The overseas visitor is not included 
in these statistics. 

Customer Ratio 

The Ark Encounter will attract a combination of families, adults, and seniors. The visitor will 
come as individuals, groups, and season pass holders. Approximately 52% of the paying 
visitors will be adult, 30 % will be children, and 13% will be seniors; 5% are classified as free or 
some other form of admission. The repeat visitation, defined as returning for a visit within 3 
years of the first visit, is 60%. 

Customer Activities 

Approximately 20% of those who visit The Ark Encounter will also visit the Creation Museum 
which equates to 320,000 guests. Of the 320,000 Ark Encounter customers who will visit the 
Creation Museum, 200,000 would be considered “additional” or “new customers,” thus bringing 
the annual attendance to the Creation Museum to 550,000 (currently averaging 350,000 plus 
200,000 new). The Creation Museum customer has a tendency to be more focused concerning 
the other sites or attractions they visit while in the area. The Ark Encounter customer will have 
a broader visitation to other sites and attractions and will stay longer in the market.
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The Ark Encounter Expenditures
The Ark Encounter will attract approximately 1,600,000 visitors the first year. As noted 
previously, the visitors are composed of adults, children, and seniors. Each customer grouping 
has a different spending profile and each guest has a different spending profile depending on 
the ticket type used for admission. In order to concisely present the data, an “average” is used 
in the following. The data is taken from the ARG Ark study, the JHA Creation Museum customer 
survey, and traditional spending patterns found at other facilities that have a similar customer 
profile. 

The average visitor will spend approximately $44.58 per day at The Ark Encounter. This is 
composed of admission tickets, which have been fully diluted taking into consideration 
discounts, promotional programs, group sales, and complimentary admissions; merchandise 
purchases; food and beverage sales (no alcoholic beverages); and other. The gross sales 
produced by The Ark Encounter will be approximately $71 million for the first 12 months of 
operations. The Ark Encounter can expect a 4% increase per year in attendance for the first ten 
years of operation resulting in an attendance of 2.3 million by the end of year ten. Gross sales 
should reach approximately $100 million per year by the end of year ten resulting from a 
consideration  of attendance gains and price increases.  

An additional historical time period area would be added to the complex in year eleven.  This 
new expansion will encompass approximately 30 acres and will provide another reason for the 
existing customer to repeat and will attract an additional customer segment.
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Economic Impact
The economic impact of The Ark Encounter is composed of three segments: direct spending 
by the visitor, industrial output of the direct spending, and capital expenditures. The direct 
spending by the visitor is the combination of the expenditures made at The Ark Encounter 
and those made within the market. The combination is equal to $151.98 per person, which has 
a $243,168,000 direct spending impact the first year of operations. For calculation purposes 
of this study, the per-person spending per visit remains stagnant over the ten year period and 
revenue gains are being driven by attendance increases. 

The industrial output of the direct spending is the result of the direct spending dollars 
circulating within a given area. For sake of this study, the industrial output ratio used is based 
upon the one published by the U.S. Travel Association for the State of Kentucky 2007 of (.48). 
The industrial output of the direct spending using this ratio equals to $116,720,640. Thus, 
the total economic impact of direct spending for the first year of operations would equal 
$359,888,640.

The capital expenditures for phase one of The Ark Encounter is estimated to be 
$144,500,000. The industrial output ratio multiplier used for construction is (.60).  The 
industrial output would be $86,700,000. Thus, the total economic impact of capital 
expenditures would be $231,200,000.

The resulting direct expenditures from capital and visitor spending would be $387,668,000. 
Adding to this the industrial output of $203,420,640, the resulting total impact would be 
$591,088,640 for the !rst year of operations and from the construction expenditures.

Sales Tax Generation  

The sales tax generated will be state and county dependent, but for the purpose of this 
study a 6% sales tax was used. The sales tax generated from the direct spending and capital 
expenditures is $23,260,080 for the first year. The sales tax generated using this total plus the 
industrial output is $35,465,318. Additional tax revenue will be derived from property and use 
tax with the largest impact being the increased property tax and sales tax being generated 
from the commercial development surrounding The Ark Encounter.

Job Creation  

Using the same ratio provided in the USTA Economic Impact Study for the State of Kentucky, 
the jobs which support the regional tourism industry as a result of the first  year of The Ark 
Encounter’s operation is 14,038. This is based upon the direct expenditures only.

Note: The Ark Encounter will employee a staff of 947 people composed of full-time and part-
time employees. The estimated annual payroll will be $17,053,300. It is estimated that the 
pre-opening employee payroll of The Ark Encounter will be $3,400,000. The 947 people are 
part of the 14,038 total.
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Also note that the construction jobs generated by the direct capital expenditure and the  jobs 
created via the industrial output are not included in this study, thus the employment impact as 
a result of The Ark Encounter project far exceeds the 14,038.

Ten Year View of the Impact of The Ark Encounter

Taking into consideration the projected 4% increase in annual attendance and revenue, the 
resulting economic impact from The Ark Encounter operations and the visitor spending in the 
region:

The total economic impact from The Ark Encounter operations over a ten-year period is 
$4,320,861,564.

By year ten, the economic impact of The Ark Encounter will have created 19,981 jobs which 
support tourism. This is from The Ark Encounter operations only and does not take into 
consideration construction expenditures or the result of commercial development.

Ten-Year Outlook - The Ark Encounter
_________________________________________________________________________________________________________________________________________________________________________

 YEAR COMBINED EXPENDITURES OTHER SPENDING INDUSTRIAL OUTPUT TOTAL JOB CREATION
_________________________________________________________________________________________________________________________________________________________________________

 YEAR 1 $        71,328,000 $          171,840,000 $          116,720,640 $          359,888,640 14038 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 2 $        74,181,120 $          178,713,600 $          121,389,466 $          374,284,186 14600 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 3 $        77,148,365 $          185,862,144 $          126,245,044 $          389,255,553 15184 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 4 $        80,234,299 $          193,296,630 $          131,294,846 $          404,825,775 15791 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 5 $        83,443,671 $          201,028,495 $          136,546,640 $          421,018,806 16423 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 6 $        86,781,418 $          209,069,635 $          142,008,505 $          437,859558 17080 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 7 $        90,252,675 $          217,432,420 $          147,688,846 $          455,373,941 17763 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 8 $        93,862,782 $          226,129,717 $          153,596,399 $          473,588,898 18474 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 9 $        97,617,293 $          235,174,906 $          159,740,255 $          492,532,454 19981 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 10 $      101,521,985 $          244,581,902 $          166,129,866 $          512,233,752 19981 _________________________________________________________________________________________________________________________________________________________________________

 TOTAL $      856,371,609 $      2,063,129,448 $    1,401,360,507 $    4,320,861,564 
_________________________________________________________________________________________________________________________________________________________________________
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Combined Economic Impact of the Creation Museum and The Ark 
Encounter
Visitors to The Ark Encounter will also visit the Creation Museum. Approximately 20% of The 
Ark Encounter visitors will spend a second day visiting the Creation Museum, which equates to 
320,000 people. The Creation Museum averages 350,000 visitors annually. Of the 320,000 Ark 
Encounter visitors, two-thirds will be new to the Creation Museum. This equates to 200,000 
new visitors to the Creation Museum, thus bringing the total annual visitation to 550,000. 
The following calculations take into consideration admission ticket types, repeat visitation, and 
the interest levels of the existing and future visitors to the area

Creation Museum

The direct spending at the Creation Museum will reach $13,596,000 during the time period 
of the first 12 months of operations of The Ark Encounter (using 2010 dollars). The industrial 
output will be $6,526,080. The total economic impact equals $20,122,080.

Total sales tax generated by the Creation Museum will equal $815,760.

The Creation Museum will need to expand various services in order to accommodate the 
increase in attendance. The capital expenditures for the expansion are estimated at $4,000,000.  
The industrial output will be $240,000.

The resulting economic impact of expenditures and construction will be $24,362,080.

Job Creation

The jobs which support tourism in the region will increase due to the attendance increase 
at the Creation Museum and the opening of The Ark Encounter. The total jobs created in the 
first 12 months of The Ark Encounter operations will be 14,038. The jobs created in the first 
12-month period of the Creation Museum operating at an attendance level of 550,000, will be 
785. Total jobs created or supported is 14,823.. 

The Creation Museum will employ 160 full-time and part-time people by 2013. The Ark 
Encounter will employ 947 full-time and part-time people the first year of operations. These 
jobs are included in the total jobs noted.

It should be noted that the construction of The Ark Encounter and the expansion of the 
Creation Museum will create a substantial number of jobs which are not included in this study.
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Ten-Year Outlook Creation Museum

The year-to-year changes in attendance and revenue of the Creation Museum mirror that of 
The Ark Encounter. The following chart reflects an annual change in revenue of a positive 4%. 
The resulting industrial output is that of the expenditures made at the Creation Museum. The 
other regional spending made by the Creation Museum visitor is calculated within The Ark 
Encounter calculation.

Ten-Year Outlook - The Creation Museum
_______________________________________________________________________________________________________________________________________

 YEAR CREATION MUSEUM INDUSTRIAL OUTPUT TOTAL JOB CREATION 
_______________________________________________________________________________________________________________________________________

 YEAR 1 $        13,596,000 $          6,526,080 $          20,122,080 785
_______________________________________________________________________________________________________________________________________

 YEAR 2 $        14,139,840 $          6,787,123 $          20,926,963 816
_______________________________________________________________________________________________________________________________________

 YEAR 3 $        14,705,434 $          7,058,608 $          21,764,042 849
_______________________________________________________________________________________________________________________________________

 YEAR 4 $        15,293,651 $          7,340,952 $          22,634,603 883
_______________________________________________________________________________________________________________________________________

 YEAR 5 $        15,905,397 $          7,634,591 $          23,539,988 918
_______________________________________________________________________________________________________________________________________

 YEAR 6 $        16,541,613 $          7,939,974 $          24,481,587 955
_______________________________________________________________________________________________________________________________________

 YEAR 7 $        17,203,277 $          8,257,573 $          25,460,851 993
_______________________________________________________________________________________________________________________________________

 YEAR 8 $        17,891,408 $          8,587,876 $          26,479,285 1033
_______________________________________________________________________________________________________________________________________

 YEAR 9 $        18,607,065 $          8,931,391 $          27,538,456 1074
_______________________________________________________________________________________________________________________________________

 YEAR 10 $      19,351,347 $          9,288,647 $          28,639,994 1117
_______________________________________________________________________________________________________________________________________

 TOTAL $      163,235,032 $    78,352,816 $    241,587,848  
_______________________________________________________________________________________________________________________________________
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The Combined Ten-Year Outlook of The Ark Encounter and the Creation Museum

The Ark Encounter and the Creation Museum will provide a significant economic impact to 
the region as indicated in the ten year outlook. The following represents the combined impact 
of the two facilities, which at the end of the first ten years will have had an economic impact of 
nearly $5 billion and will annually support over 21,000 tourism-related jobs:

Combined Ten-Year Outlook
_________________________________________________________________________________________________________________________________________________________________________

 YEAR COMBINED EXPENDITURES OTHER SPENDING INDUSTRIAL OUTPUT TOTAL JOB CREATION
_________________________________________________________________________________________________________________________________________________________________________

 YEAR 1 $        84,596,000 $          171,840,000 $          123,089,280 $          379,525,280 14964 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 2 $        87,979,840 $          178,713,600 $          128,012,851 $          394,706,291 15397 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 3 $        91,499,034 $          185,862,144 $          133,133,365 $          410,494,543 16012 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 4 $        95,158,995 $          193,296,630 $          138,458,700 $         426,914,325 16653 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 5 $        98,965,355 $          201,028,495 $          143,997,048 $          443,990,898 17319 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 6 $      102,923,969 $          209,069,635 $          149,756,930 $          461,750,534 18012 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 7 $      107,040,928 $          217,432,420 $          155,747,207 $          480,220,555 18732 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 8 $      111,322,565 $          226,129,717 $          161,977,095 $          499,429,377 19482 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 9 $      115,775,467 $          235,174,906 $          168,456,179 $          519,406,552 21071 _________________________________________________________________________________________________________________________________________________________________________

 YEAR 10 $      120,406,486 $          244,581,902 $          175,194,426 $          540,182,814 21071 _________________________________________________________________________________________________________________________________________________________________________

 TOTAL $1,015,668,639 $      2,063,129,448 $    1,477,823,082 $    4,556,621,168 
_________________________________________________________________________________________________________________________________________________________________________

Combined Construction
_______________________________________________________________________________________________________________________________________

  THE ARK ENCOUNTER PHASE 1 and 2 CREATION MUSEUM INDUSTRIAL OUTPUT TOTAL 
_______________________________________________________________________________________________________________________________________

 $153,275,230 $4,000,000 $94,365,138 $251,640,368
_______________________________________________________________________________________________________________________________________

Combined Construction and Expenditures
_______________________________________________________________________________________________________________________________________

  TOTAL 10-YEAR IMPACT $4,808,261,536
_______________________________________________________________________________________________________________________________________
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Summary of the Economic Impact of 
The Creation Museum and The Ark Encounter

First Year
        
METRIC  PER CAPITA EXTRAPOLATED

Visitation
The Ark Encounter    1,600,000
Creation Museum         550,000

Admission, Retail, Food and Beverage & Other
The Ark Encounter  $44.58 $71,328,000 
Creation Museum  $24.72 $13,596,000 

Direct Spending while in the area
(Takes into consideration both overnight and day trippers)
The Ark Encounter Visitor  $107.40 $171,840,000 
(Creation Museum visitors are assumed to be 100% The Ark Encounter visitors for year one)

Total  Spending
The Ark Encounter   $243,168,000 
Creation Museum   $13,596,000 
Total Spending   $256,764,000 

Construction Capital
The Ark Encounter   $144,500,000 
Creation Museum   $4,000,000
Total Construction   $148,500,000 

Industrial Output Direct Spending
The Ark Encounter   $116,720,640 
Creation Museum   $6,526,080 
Total Industrial Output   $123,246,720 
ratio used 0.48

Industrial Output of Construction
The Ark Encounter   $86,700,000 
Creation Museum   $2,400,000 
Total   $89,100,000 
ratio used 0.60

Total Economic impact !rst 12 months of operation of
The Ark Encounter and 12 months of operations of the expanded
Creation Museum; and the construction expenditures of 
The Ark Encounter phase one and the Creation Museum expansion  $617,610,720 
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